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Contact Follow Us

Dez King, CMO/Director of Marketing www.facebook.com/coltenmortgage
719.355.9261 mobile

720.439.6341 office

dking@coltenmortgage.com

6021 S. Syracuse Way | Greenwood Village, CO 80111

www.Instagram.com/coltenmortgage

www.twitter.com/coltenmortgage

www.linkedin.com/company/colten-mortgage

www.coltenmarketing.com

YouTube
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Welcome to

Colten Mortgage

We’re happy to have you join our
growing team!

As the CMO/Director of Marketing at
Colten Mortgage, my goal is to
provide you with valuable resources
to help you promote yourself as a
Loan Officer, represent the Colten
brand with pride, and feel confident
in building relationships and
winning clients.

| created this playbook to provide
you with a foundation to cover your
marketing basics and hit the ground
running.

We operate as a team at Colten, and
| am always available for marketing
support, suggestions, resources, and
collateral to ensure that you
succeed.

Welcome to a company that puts
people first.

COLTEN Dez King, CMO/Director of Marketing
MORTGAGE Colten Mortgage

=

A

Teams do it
better.
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* COLTEN
MORTGAGE

| About us

Colten Mortgage was established
in 2017 with the intent to simplify
. the financing process for home
buyers, investors, realtors, and
builders by accumulating a team
of educated and experienced
mortgage professionals.

Who we are...
And why we do what we do.

We are a full-service mortgage
lender, specializing in new home
construction and builder
partnerships. We deliver
exceptional customer service —
and a seamless process with all
functions in-house — to keep our
clients happy.

Colten Mortgage maintains a
stable 87% capture rate,
successfully closes over 150
loans, and achieves a 4+ star
overall rating on Google.

Impressive Milestones are
Quickly Achieved

2017-2018

Founded Colten Expands

2017 2018

Our CEO, Brant Phillips, Lender licensing is
partnered with a local Colorado approved in California,
home builder, Lokal Homes, to Colorado, Florida, Kentucky,
form Colten Mortgage as a North Carolina, South

niche lender with unmatched Carolina, Tennessee, and
expertise in new construction Texas.

financing.

Because we believe in making it easier
for people to reach their goals.
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We believe in empowering our employees and clients
with opportunities to learn & prosper.

Colten Mortgage implements an
interactive Sales Training and
Coaching program to boost
uniformity, proactivity,

and consistency in Loan Officer
performance and production.

Lender licensing is
approved in Nevada,
[llinois, Indiana, Arizona,
and Georgia.

Colten moves into larger
corporate office to
accommodate steady growth.

Sales Training Program Colten Opens New

Implemented New Corporate Office Branches
2018 2018 2019
@ @ @ @ @ @ @

Colten Launches Employee

New Processes and Marketing
Collateral Developed for
Growth

2018

As the momentum continues
and new LOs join the team,
Colten focuses on enhancing
operational support systems for
the team to operate smoothly
and efficiently with each other
and with clients.

Mainly structuring new training
processes, programs,
operational flow — as well as
fine-tuning the brand and
marketing collateral.

Benefit Program

2018

Colten Mortgage creates an
Employee Benefit program,
uniquely positioned to target
employers interested in offering
a free benefit to their
employees. This program allows
us to reach large groups of
prospective clients from an
educational outreach
standpoint, including Lunch and
Learns, Credit Report, and
Mortgage evaluations.

New Builder Relationships
Emerge

2019

By the 3rd quarter of 2019,
Colten has established new
builder relationships with
local custom builders
including Adamo Homes,
Joyce Homes, and Ascent
Builders. As we continue to
grow and launch new
branches across the country,
Colten will continue
developing builder
partnerships and expanding
our network.

Expansion Continues to
Multiple States

2020

Lender licensing is
approved in Oregon,
Washington, and Alabama.
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We believe in empowering our employees and clients
with opportunities to learn & prosper.

Colten introduces new software and tools
for efficiency & convenience including
Social Survey, CRM, Microsoft Teams,
Banking Bridge, HomeBot, ListReports.

Tocado Team, Mercer Team, and Carnes
Team existing branches launch operations
under the Colten brand.

Additional builder partners join forces
including Eko Builders in Dallas, TX &
BLVDWAY Communities in Colorado.
Colten Acquires 3 New Branches in
North Carolina

2020

Colten Upgrades Tech & Support

2020

Colten Partners with New Builders

2020

@ @ @ @
Company Reaches Major Colten Hits Record Volume Colten Expands to 25 States
Growth in Hiring Month-Over-Month 2021

2020

Within a 3-month period, Colten
increased staffing with over 60
new employees including Loan
Officers, Operations,
Processors, Underwriting, HR,
Loan Officer Assistants,
Accounting, and more!

2020

Colten Mortgage consecutively
breaks records for volume each
month in 2020.

Colten Mortgage is licensed in 21
states by March 2021.

23 states by August 2021.
25 states by October 2021.

New Dallas/Ft. Worth, TX Branch
opens in April 2021.

New Milwaukee, Wl Branch opens in
November 2021.

New Chattanooga, TN Branch
opens in October 2021.

Colten Mortgage continues to develop, exceed projections, and see exponential growth moving into 2021.



Be part of the solution. Join a team that cares.
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* COLTEN
MORTGAGE

Our Company Culture

& Core Values

Resourcefulness

Being resourceful is key to delivering an
exceptional level of service to clients. It’s also
incredibly valuable in making the process easier
on yourself. To be resourceful is to be efficient
and effective in everything that you do.

We provide guidelines, tools, training, and
processes to help you maintain a high level of
resourcefulness.

One of the most impactful ways that we support
you is by listening to your feedback and providing
Marketing collateral, a fully integrated and
managed CRM system, marketing strategies, and
sales coaching to promote yourself and your
services as a Colten Mortgage Loan Officer.

R
Integrity

Your integrity and character is what builds your
reputation — and in the mortgage world — your
reputation can make or break your business.
Being able to gain a client's trust is half the
battle in our industry. That requires a
commitment to being honest, respectful,
reliable, helpful, and continuing your education
to best serve your clients.

At Colten, we want all of our Loan Officers to
display the highest level of integrity to their
clients, as it is also a direct reflection of our
company and how we do business.

&

Human Touch

Dealing with home buying and finances is a very
personal process. At Colten, our focus is on the
customer experience. That means we want to
make sure that the client is always able to count
on proper communication and accountability
from you — in a kind and pleasant manner.

The difference between Colten and other lenders
is that we take a personalized approach and treat
our clients like family, not a transaction. This is
how we build and maintain a positive reputation
and loyal relationships with our clients. In turn, we
are able to generate positive reviews and referrals.

Pride ¢ Commitment ¢ Communication e Initiative
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Local Vibes
National Growth

Expanding horizons

As we continue to grow, we’re dedicated to
maintaining our local, small business approach
to the mortgage process by recruiting Loan
Officers who share our core values, deliver
consistent communication, and care about
clients throughout the loan process.

We are proud to be licensed and serving clients
in Alabama, Arizona, California, Colorado,
Florida, Georgia, Idaho, Illinois, Indiana, Kansas,
Kentucky, Maryland, Michigan, Missouri,
Nevada, North Carolina, Oregon, South Carolina,
Tennessee, Texas, Washington, West Virginia,
Wisconsin and Virginia.

COLTEN
MORTGAGE

Proudly Licensed and Serving Clients in Alabama, Arizona, California, Colorado,
Florida, Georgia, Idaho, lllinois, Indiana, Kansas, Kentucky, Maryland, Michigan,
Missouri, Nevada, North Carolina, Oklahoma, Oregon, South Carolina,
Tennessee, Texas, Washington, West Virginia, Wisconsin and Virginia.



Colten Mortgage : Marketing Playbook

Serving
Our Community

r

:

Philanthropy

Aside from believing in genuinely
helping people achieve their goals
and setting them up for success —
we also strongly believe in giving
back and supporting our local
communities.

Charitable Causes

In an effort to give back and support
charitable causes, Colten Mortgage
supports organizations such as the
MBA Opens Doors Foundation and
Brent’s Place which provide housing
assistance for families traveling with
children who have long-term medical
needs, animal rescues, shelters.

We also develop programs and
partnerships, such as the Heroes
Program, that offer advantages to
public safety employees, military
personnel, and teachers — to show our
gratitude for the honorable work they
do in our communities.

—_J

Educational Networking

We believe the mortgage, real estate,
and financial industries have an
ethical duty to inform and educate
professionals and consumers on best
practices.

We contribute by hosting and
attending networking events,
seminars, and lunch and learns
with our professional partners,
associations, local employers, and
nonprofit organizations within our
communities.

lu e
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' Our People

. Chief Executive Officer

Name : Brant Phillips
Experience: 29+ years

VP of Secondary Marketing

Name: Kyle McCord
Experience: 22+ years

VP of Operations

Name: Molly Yockey
Experience: 27+ years
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We’re not your average lender.

* Your executives, processing, and underwriting team has over 135 years of combined mortgage industry experience. Experience Matters!

* With in-house support for all loan processing and underwriting, and a team of executives who care about your professional development — Colten Mortgage is a

company that stands apart from the big box financial institutions.

* At Colten Mortgage, you’re more than just a number. You’ll receive the personal attention, flexibility, coaching, and resources to help you succeed as a loan

officer.

Brant Phillips, CEO

For over 28 years, Brant has helped home buyers and homeowners, regional
and community banks, mortgage bankers and brokers with their mortgage
lending needs. During his career, Brant has worked in many aspects of
lending: Consumer Finance, Retail Mortgage Lending, and TPO (wholesale
and correspondent channels). He has managed all aspects of lending from
company formation to systems to origination through investor delivery and
servicing. Brant has a Bachelor of Science degree in Business Administration
from UOP and has several industry licenses.

Molly Yockey, VP of Training

Molly has 26+ years of experience in the mortgage industry. She has the
unique and distinguishing qualification of working in both sales and
operations successfully. Because of this, she can bridge common gaps
that occur in most mortgage banking organizations and create a team
atmosphere that is unparalleled. She uses her passion for organization
and her understanding of achieving bottom lines to provide A+ customer
service and time delivery of all loans. Molly also remains a licensed Loan
Originator to continue education and keep up with all aspects of the
mortgage business.

Kristen Mrdjanov, Director of Human Resources

As a Director with over 11 years of experience in management and
consulting, Kristen loves living in the world of strategy, problem-solving,
compliance, and cultivation. Things that others may find snooze-inducing
(employment law, best practices, regulatory changes) to insomnia-
inducing (new tech, needs-assessments), for Kristen, are all provocative
and intriguing problems to solve.

Dez King, CMO

With over 11 years in the marketing world, Dez brings advertising strategy,
website, SEO, marketing management, and graphic design skills to the Colten
Mortgage table. Dez has served as a marketing manager and director at
nationwide franchise groups, law firms, healthcare systems, and startups.
Having worked in various industries and with teams of all sizes, her ability to
contribute to Colten Mortgage’s success and growth on a corporate and
regional level is invaluable. Dez focuses on improving systems and processes
for scalability, management & consistent innovation for a competitive edge.

Chris Moon, COO & Compliance Director

A mortgage professional with a wide variety of leadership experience, Chris
develops and oversees Colten Mortgage’s operations as well as serving as its
Compliance Officer. In addition to an extensive compliance background, Chris
has served as: VP of Mortgage Technology, Closing Manager, Wholesale
Operations Manager, and started and led servicing for two different mortgage
companies.

Kristy Sundseth, Post Closing Manager

Kristy has been in the Mortgage Industry for 20 years. She has worked
primarily in Processing, beginning as a Processing Assistant, then moving to
Processor and Team Lead. She has also worked as a Junior Underwriter
purchasing loans from various mortgage origination companies.

Kyle McCord, VP of Secondary Marketing

Financial Professional with extensive knowledge in residential mortgage
lending, including Capital Markets, Loan Origination, and Investor Relations.
Great at building relationships with clients and business partners, strategic
planning, and financial analysis.

Imogen Coe, Director of Communications

A classically trained musician and native Brit, Imogen completed her
Undergraduate Degree at the Royal Northern College of Music in Manchester,
UK in 2012. From there, she received her Masters in Elementary Education
from The University of Manchester, UK in 2016 and taught in Elementary
Schools before moving to the USA in 2018. Now based in Denver, Colorado,
Imogen enjoys applying her wide-ranging skill set to her role of Director of
Communications at Colten Mortgage. She is passionate about improving
communication to help teams develop personally and professionally.

12
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Colten Offers a
Wide Variety of
Loan Products

Conventional

* Minimum down payment: 3% of purchase price
* Mortgage insurance required if borrower puts less than 20% down
* Credit qualifying standards are most stringent with this type of loan

HomeReady & Home Possible

Minimum down payment: 3% of purchase price

Reduced mortgage insurance

Credit qualifying standards are more flexible than Conventional
Borrowers must be below or at average median income for their
county

USDA

Minimum down payment: 0%

Can finance up to 100% of the appraised value of the property
Cancellable mortgage insurance

Income & geographic limitations apply; Min. credit score: 680
Flexible sources of funds & non-occupant borrowers permitted

THDA

® Minimum down payment: 3.5%

e Zero down required by borrower

* 3.5% down payment funded by government grant
* Income & eligibility limits vary by county*

HomeStyle Renovation

* Aconventional mortgage that allows borrowers to finance
improvements, renovations, or repairs to a home at time of purchase

* Up to 75% of the as-completed appraised value of the property

e Simple, flexible, and affordable loan option for renovation projects

FHA

Minimum down payment: 3.5% of purchase price
Upfront and monthly mortgage insurance
More forgiving credit standards & higher debt-to-income ratio allowance

VA

Minimum down payment: 0%

No mortgage insurance required for qualifying buyers

Credit qualifying standards are most forgiving; Min. credit score: 580
Funding fee added into loan amount

Jumbo

Max loan size varies by investor

Minimum down payment: 5-20% of purchase price
No mortgage insurance

Flexible rates

Min. credit score: 680

Refinancing

Conventional: up to 80% cash out
FHA: up to 85% cash out

* VA:up to 100% cash out

Self-Employed/Fixed Income

Perfect for those who are self-employed, on fixed income, or investors

¢ Allows borrowers to pre-qualify for loans without W2 income verification

We use bank statements, assets, and/or investment income to verify
income

14



Colten Mortgage : Marketing Playbook

Programs

At Colten Mortgage, we are always
looking for opportunities to stay
ahead as a leader in the industry,
and create relationships in unique
ways to generate more volume.

Here are a few of the programs
we’ve rolled out.

Employee Benefit Program

The Employee Benefit Program was created to develop valuable, long-term relationships with businesses of all
sizes within the community.

By offering a free service to businesses that enroll in our Employee Benefit Program, we are able to position
ourselves as a progressive and proactive leader in the local mortgage industry.

We will offer our benefits members the following: Lunch and Learns on mortgage, finance, real estate related
topics, free credit reports, mortgage evaluations and consultations to employees at the company.

This program allows us to present our services to large groups of individuals with the intention to build trust,
relationships, and earn their business — whether it’s now or in the future. Program information and online
enrollment can be found here: coltenmortgage.com/employee-benefits

Heroes Program

To show our appreciation to first responders, public service employees, military, and teachers in the local
community, we partner with local Realtors and Insurance Agents to provide combined incentives for using
our Real Estate, Financing, and Insurance services.

Builder Partnerships & Referrals

With a specialty in new construction home loans, Colten Mortgage strives to add more builders to the roster of
partners and affiliates in each location we serve. We offer occasional buyer/builder incentives and a smooth loan
process for all parties involved — to add value as a preferred lender. Here is an example of one of our Builder
Landing pages: coltenmortgage.com/lokal-homes

Realtor Partnerships, Referrals, and Lead Generation

We partner with real estate agents and have access to lead generation through targeted company-paid Google Ads,
Realtor.com, Zillow co-marketing, Lending Tree, Monster Leads, Bankrate.com Leads, and
RealBrokerConnection.com to create a steady source of referral leads.

Use our PartnerWithColten.com website to present and leave a lasting impression with potential Realtor &

Builder partners. And our Partner Advantages page: coltenmarketing.com/partner-advantage

15
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Your Onboarding
Marketing Checklist

1 — Fill out new Employee Registration

As a new Loan Officer at Colten, one of the first steps is to fill out
the New Employee Registration so that we have what we need for
your custom marketing materials and landing page.

2 — Update your email sighature

Once you receive an email with your new signature from us,
simply copy and paste it into your Microsoft Outlook account
(under Signature Settings, and set it as your default).

3 — Create your free Zillow Lender profile

Make sure to include our company NMLS #1628879 and connect your
profile to our Colten Mortgage company page (when adding the
company, select “Colten Mortgage,” not “Colten Mortgage LLC”)

Here is the link: https://www.zillow.com/mortgage/LenderHome.htm

4 — Create your free

RealBrokerConnection.com Lender profile

Make sure to include our company NMLS #1628879.

Here is the link: https://realbrokerconnections.com/register?type=Ilender

5 — Browse our Marketing & Training hub

To give you easy access and reference to our marketing and training
materials, we’ve created a Marketing Hub website just for Loan Officers.
Please be sure to bookmark or save this link: coltenmarketing.com

6 — Floify account setup

To make the application and doc collection process as easy as possible,
we use a smart loan flow (POS) system called Floify. You will receive
your login information via email from our Account Manager: Caitlin
McGowan. To see more information on how Floify works and to
schedule a quick webinar training, please click here:
coltenmarketing.com/floify

7 — Surefire CRM account setup

You will be set up with your own Surefire CRM account, which is where
you’ll manage all your leads, existing clients, and partner
communication in one place.

Upon joining Colten, you’ll be set up an account that will automatically
send new lead email and text marketing campaigns to your leads, as
well as monthly newsletters and valuable content to your partners. You
will also be able to create your own custom one-off emails, email blasts
for alerts to groups of your contacts, send custom postcards to your
contacts, create co-branded single property websites and marketing
flyers and materials for your realtor partners - all right from within this
system.

The CRM is a tool to increase efficiency in creating quick, Colten-
compliant marketing messaging so that you have more time to spend
building your business and growing your network. Keep an eye out for
an email from Surefire that will contain your username and password to
log in.

*If you have any lists of leads, post-funded clients, or partners that
you’d like to add to your account - please reach out to Dez King,
Director of Marketing.

Please also review the training to familiarize yourself with how the
system works: https://www.coltenmarketing.com/surefire

8 — Start using your Marketing Materials

You will have access to our branded Colten marketing materials, swag,
and your own customized flyers and PNG image files to share as you
wish, via our online Marketing Hub. Download your flyers and purchase
your swag or additional marketing items here:
www.coltenmarketing.com/shop or browse our content and catalogs of
marketing support materials here in the Marketing Playbook and our
“Resources” section of the www.coltenmarketing.com website.
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Marketing Training Brief

Your Checklist to get started with Colten Mortgage Marketing:

1) Browse through our Marketing Training & Resources on ColtenMarketing.com

2) Review our Marketing Tips, Strategies, and Inspiration provided in the Colten Mortgage Marketing Playbook

3) Review the Surefire CRM training page and watch the training videos here: https://www.coltenmarketing.com/surefire

4) Review the Experience.com training page here: https://www.coltenmarketing.com/experience

5) Browse and download our pre-made marketing content from your Surefire CRM account. Surefire CRM Login - Click Marketing tab - Click Flyers
The content here is to share and promote across various mediums and channels. You can create custom individual and co-branded Flyers as PDFs for print use, and as JPG files for social
media sharing, text, and email sharing,

. 6) You’re welcome to use Canva.com (a free website tool) to create your own custom graphics for social media posts, flyers, graphics to text, etc. using easily customizable templates!
(Please make sure that you’re adding the compliance requirements in small print on any marketing pieces you create outside of the Surefire CRM platform. You can find these compliance

. bits, our logo files and colors here: https://www.coltenmarketing.com/brand-guidelines )

. 7) You are always encouraged to scroll through the corporate Colten Facebook and Linkedln pages to share the content there that is relevant for your page. We post content to our

corporate pages regularly, so there’s always something to be shared for engagement from there)

*You can always access and download our Colten logo files and our legal disclaimer (which you can copy and paste) from here: https://www.coltenmarketing.com/brand-guidelines

. Social Media examples- Just to give you some visual content inspiration, here are some examples of what a few of our other teams & LOs publish to their social media pages:

. * https://www.facebook.com/ColtenMortgageTennessee/

* https://www.facebook.com/LsimpsonMortgage/

* https://www.facebook.com/ColtenMortgageCharleston/

* https://www.instagram.com/coltenmortgage
* https://www.instagram.com/coltenmortgagetn/?hl=en
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Marketing Tips & Strategies

1. Create a Facebook Business Page for yourself and “Like”
Colten Mortgage social media pages

Create a Facebook Business page for yourself as a Loan Officer and invite
all your friends and family to “Like” your page - for a head start.

Liking or Following our social media pages will help save you some time
with online content marketing and keeping your network excited about
what you share. Coming up with your own mortgage-related content on a
regular basis is time consuming, so you’re encouraged to share our
content to your pages and use the extra time to prospect or follow up on
leads.

However, whenever possible, do share personal business
accomplishments such as closings, details and photos of events or open
houses you’ll be attending or sponsoring, links to useful information, and
your Colten landing page to guide leads to your online application.

Here are our Social Media links:
Facebook: https://www.facebook.com/ColtenMortgage/

LinkedIn: https://www.linkedin.com/company/colten-mortgage

Instagram: https://www.Instagram.com/coltenmortgage

Twitter: https://twitter.com/coltenmortgage?lang=en

It’s also a great strategy to “Like” or “Follow” as many local realtors,
builders, realtor associations, title reps, insurance agents, and financial
advisors that may be a potential partner to you - and regularly like,
comment on, and share their content to show activity and support. This
adds value to their business and it helps create a positive reputation with
them. *SEE PAGE 21 FOR MORE SOCIAL MEDIA STRATEGIES

2. Get more “Likes” on your Facebook Page

Get more Facebook likes to your page by offering incentives such as “Like
my page to be entered into a raffle to win a $25 Amazon gift card.”
Share this kind of message and the link to your Facebook page via email
to your current client base, friends, co-workers, and family - or promote it
with a paid Facebook Ad.

3. Request Reviews from clients, friends, & family

Get more Google, Zillow, and/or Facebook reviews to enhance your profiles
and reputation by offering incentives such as “Please leave a review of
my services and professionalism and you’ll be entered in a raffle to win
a $15 Starbucks gift card.” Share this kind of message and the link to
your Google/Facebook/Zillow business profile via email to your current
client base, friends, co-workers, and family - or promote it with a targeted
paid Facebook Ad or “Boosted Post.” | am happy to help you set these up.

Google Review Link: https://g.page/coltenmortgagedenver

It’s a good rule of thumb to share these client testimonials on your
Facebook, LinkedIn, or other social media pages when you receive them.

4. Utilize the marketing materials we have at Colten

As a Colten Mortgage Loan Officer, you will receive a custom email
signature and business cards to make sure clients are able to connect with
you easily. You will also have access to our Marketing Hub where you can
easily download, print and share our marketing materials from anywhere.
Some of the items you will find include custom flyers, logo files, stationary,
Colten promo items and apparel, PPT Presentations, legal disclaimer for
compliance, etc. You’ll also have quick access to LO Software Training &
Support.

5. Join Professional Associations and attend networking events
It would be beneficial for you to be in a network of realtors and/or builders
or other businesses by joining the local Realtor association, Builder
associations, and Chamber of Commerce. This will give you inside access
to events, networking, sponsorship/advertising opportunities, and other
membership perks to help establish your presence as a proactive loan
officer within the community.

6. Getinvolved with your local community

Offer to partner with, co-host, or sponsor organizations in the area in
support of charity, fundraiser, sporting or community event. Some
examples might include sponsoring a 5k, golf hole sponsorship at a
tournament, nightlife events, community networking events, church or
school related events, etc.
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Marketing Tips & Strategies

7. Partner with Realtors to attend Open Houses

Reach out to real estate agents to offer your services as a Loan Officer
who can take loan applications on-site and/or be available during open
houses to answer financing questions and give buyers some insight and
options to help them close the deal.

Please show up on time, as your goal is to build a positive reputation
with the realtor so that they know they can count on you. Bring your
business cards, Colten marketing materials, sign in sheets to collect
leads, and promotional items such as our pens and notepads to give
away to potential buyers.

From time to time, it’s a good idea to bring a small gift, such as a $15-20
Starbucks gift card, bottle of wine or champagne to raffle off at the
open house. You can use the Colten raffle ticket notepads to collect
entries and add them to your CRM later as leads to follow up with and
set up on an automated campaign.

8. Use the features of your CRM to manage leads & marketing
The best practice is to add every lead you get to your CRM system. This
way you can keep track of contacts easily, make notes throughout the

sales process and your conversations, and set your leads up to receive

automated marketing campaigns via email and/or text.

It’s important to communicate using the CRM system and properly
disposition your leads within your CRM account. You can use your CRM
account to sort through leads, and all borrowers and partnersin one
place. You’re able to call, text, and add notes or appointment dates for
follow up conversations directly on the CRM platform. It’s an excellent
tool to help you stay organized.

Adding your leads to specific categories will set them up on an
automated email campaigns with content that is suitable for them. This
eliminates a step for you as a busy LO, and helps you stay in touch and
re-engage with your leads, borrowers, and partners without having to
write and send individual emails.

Please click here to Submit a Ticket if you have CRM questions or need
help with your account.

COLTEN
MORTGAGE

9. Drop your Landing Page link everywhere you can

Make sure you include your landing page link on all of your online social media
profiles and posts, digital ads, and print materials. As well as your NMLS # and
Colten Mortgage NMLS ID 1628879 - in your profile about sections.

10. Host Lunch & Learns and Workshops/Classes/Seminars

Make a list of local real estate offices, builders, and small-medium sized
businesses to set up meetings with to introduce yourself as a Colten Mortgage
Loan Officer — and discuss the benefits of working with you and Colten as a
preferred lender. Feel free to use our Partner Presentation web page as a visual
to support your presentations.

Make sure to bring marketing materials to leave behind, with your business card
attached, and it’s always nice to bring lunch or snacks for their team/office.
Good gestures make memorable experiences and lasting impressions.

If you’re pitching a real estate office, you can add value as a partner to them by
offering to host monthly/quarterly Lunch & Learns for their realtors — as well as
seminars for their buyers covering topics such as: first time home buying,
financing options, credit repair, refinancing, financing a remodel, etc. *SEE
PAGE 22 FORALIST OF TOPIC IDEAS

If you’re pitching the Employee Benefit Programto a company, make sure to
include all the perks of the program, it’s value to their employees — and
emphasize that it’s a FREE benefit that they can provide for their employees.
You can also promote the Enrollment page to get more information and have
clients sign up: https://coltenmortgage.com/employee-benefits/

11. Always, always, ALWAYS FOLLOW UP!

Always follow up with clients and realtors involved with every transaction after
closing. Always ask them to post a Google review (point them to the link in your
email signature). Always inquire about referrals and let them know you’d like to
do business again in the future for any purchase or refinance needs.

A hand-written note or card with a gift is a memorable and genuine way to
thank your clients and partners. Want more ideas for creative closing gifts for
your clients and partners? Click here!
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Marketing Tips & Strategies

12. More Social Media Marketing & Advertising Strategies

Sharing Digital Content
Research and start using relevant hashtags to your LinkedIn, Facebook,
Twitter, Instagram - to gain more visibility of your posts:

#loan #loans #mortgage #home #homebuying #homebuyer #realtor
#realestate #partner #lender #buynow #buyhomes #finance #financing
#refinance #refi #cashout #getcashout #invest #investing #cashout #lowrate

Industry keywords and buzz words are what you’ll want to use to target the
appropriate audience viewing your posts. You will also want to include
hashtags of your city or the neighborhoods you’re targeting.

I would just save a group of these keywords in a Word doc and paste them to all
your social media posts. Feel free to copy and paste the hashtags above as a
starting point!

Get even more exposure for your posts by tagging your partners in them, as
seems fit - as well as “checking in” at a particular location or venue you’re in.

Get even more reach with your posts:
* Tag your partners, peers, co-workers, industry contacts in your posts
* Tag yourselfin a location, business, event, or venue

COLTEN
MORTGAGE

Joining Professional Groups and Networks on Social Media

Search and connect with local realtors, title agents, insurance agents, builders,
and financial planners on LinkedIn (and your other social media accounts) who in
the areas you want to target. Send them a message explaining why we’re an
excellent choice to partner with, and that we offer hands-on learning experiences
and direct communication and advice for their clientele. | can also help you to
create a standard message, just give me a call.

Searching for and joining mortgage, finance, and real estate related groups and
associationsis also a nice way to make further connections and open up places
to share information and promote Colten and our products/services.

Once you have connections to these potential partners and groups,
regularly checking your social media feeds - and liking, commenting, and
sharing their content will help you stay in front of them as a valuable
partner and resource for their clients.

Actively engaging with with your networks and associations will help your
stand out!

Paid Advertising on Social Media

If you want to create a paid Social Media ad or a “boosted post,” | can design a
graphic for you as needed and walk you through the process to create a targeted
Social Media ad within your budget.

All 1 would need to know is what kind of message you’re wanting to send, or what
you’d like to promote - and the type of people you’re wanting to target (including
the locations).
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Topics for Presentations, Lunch and Learns, Videos, Social Media & Ads

1. First Time Home Buying [ Home Buying

The process, what to expect, documents you’ll need, loan options, loan programs,
home buying tips and suggestions, tools and resources, how easy is it to purchase
a home, how to qualify, what is a pre-approval and how and when to get it, how to
choose the right realtor/lender, tips for home buying and selling, home buying
myths vs. facts, how to sell your home quickly, reasons to buy vs. rent, how to win
a bidding war, what is PMI and how does it effect your monthly payments and
buying power, homeowners insurance, etc.

2. Advantages of Buying a New Construction/Custom Home
Opportunity to introduce current builder partners & their communities

3. Understanding Your Credit Score [ Credit Repair Strategies

How to check, understand, and repair your credit - or build your credit for major
financial benefits, particularly when buying a home. A perfect topic to introduce

our Colten Credit Solutions program and explain the benefits.

4. Divorce
How to handle the home selling and buying process after divorce

5. Types of Loans (comparisons)
Conventional, FHA, VA, USDA, Jumbo, Reverse, 3/5/7/10 year ARM, 15/30 year
Fixed, etc.

6. 2nd Homes and Vacation Properties
How to purchase 2nd/vacation home, what qualifies as a 2nd/vacation home, loan
options for this type of purchase

7. How Much Home Can You Afford?

Mortgage calculator (Colten website link), loan options, loan programs,
qualifications, call to action: get pre-qualified today to start your home search

8. How Much is Your Home Worth?
Equity checking tools and resources, home selling/relocating tips, refi options

9. Home Inspections & Appraisals
Important things to keep in mind when it comes to home inspections and
appraisals, from both the financing and home buyer perspective

10. Benefits of Refinancing
Advantages, who can qualify, when is a good time to refinance, refi options

11. Loan Programs

Current available loan programs & qualifications, such as HomeReady, Home
Possible, HomeStyle Renovation loans, Construction loans, VA, USDA, Down
Payment Assistance Programs, etc.

12. Market Updates

Opportunity to introduce a realtor, builder, or other business partner and share
relevant news and updates with your audience

13. Financing an Investment Property

Benefits of purchasing investment property, how to purchase investment
property, what qualifies as an investment property, loan options for this type of
purchase

14. Beyond Bankruptcy
How to refinance or purchase a home after being discharged from bankruptcy

15. Financing Your Next Remodel Project /| Home Improvement
Options for financing your next remodel project, how to refinance and get cash
out from the equity in your home

16. HomeStyle Renovation Loan

What is a HomeStyle Renovation loan, who is it for, what are the advantages,
what are the qualifications and requirements, restrictions, explain the fine print

17. Colten Mortgage Employee Benefit Program
Explain how the Employee Benefit Program works, what it includes, and that
it’s completely FREE for employers of all sizes to add to their benefits package

18. Colten Mortgage Heroes Program
Promote and explain how the Heroes Program works, the incentives, and the
qualifications to receive the incentives
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Talking Points When Presenting to Potential Partners

REALTOR PRESENTATIONS
- Bringa stack of our Loan App Starter Kit folders w/business card attached

- Bring custom flyers or builder partner materials if applicable

- Bring examples of co-branded Open House and Listing flyers

- Use your Surefire CRM account or a ListReports.com account to generate
co-branded marketing materials for prospective realtor’s listings (or at

least present examples of what we can offer them for value add.

- Opportunity to offer your services to accompany realtors as a resource at
Open Houses, co-host events and classes for home buyers and sellers, etc.

- Always bring a snack or treat to drop off for their team, if presenting to an
office (donuts, bagels, cupcakes, sandwiches, etc.)

BUILDER PRESENTATIONS
- Bring a stack of our Marketing Folders w/flyers & business card attached

- Bring the Builder flyer, Builder Onboarding Guide, and Builder Process
Flow Chart flyer

- You can also opt to bring in our Builder LO Training Guide to show that we
specifically train our dedicated Builder Loan Officers on the construction
loan process based on our builder’s preferences

EMPLOYER PRESENTATIONS for Employee Benefit Program
- Bring Employee Benefit Program flyer and go over the benefits in detail

- Opportunity to give free access to information, resources, advisory, and
valuable services to their employees (at NO COST to the employer)

PLEASE USE OUR PARTNER PRESENTATION PAGE TO DISCUSS “WHY COLTEN™ AND SHARE WHAT
WE HAVE TO OFFER AS A PARTNER: WWW.COLTENMARKETING.COM/PARTNER-ADVANTAGE OR
OUR PARTNERWITHCOLTEN.COM WEBSITE.

WHAT SETS US APART?

® Over 135 years of combined industry experience.

All loan processing and underwriting is done in-house, nothing gets
outsourced — and we’re local!

We stay current with new, innovative technology and tools to assist with
co-branding and adding value to our partners with custom
communication/messaging, advertising and promotional outreach. We
even have in-house marketing and credit solutions departments to
increase our marketing outreach and capture rate.

We pride ourselves on delivering consistent communication with all parties
of the transaction & providing updates in a timely manner. Nothing slips
through the cracks with Colten.

We put our clients first and we’re dedicated to a streamlined process for
our clients and exceptional customer service. (refer to our Google
reviews)

We’re dedicated to customer service beyond your average lender, we go
above and beyond to maintain our positive reputation which helps not only
us retain clients and increase referrals, but our partners as well - due to the
smooth, seamless process we provide.

As a smaller company, we’re able to offer competitive incentives and
flexibility in our loan programs and underwriting.

We prioritize education and consulting for the best interest of everyone we
work with, hosting regular home buyer/homeowner classes and workshops
for our partners.

Our Loan Officers are happy to join forces with our partners in attending or
co-hosting events, open houses, and community events.


http://ListReports.com
https://www.coltenmarketing.com/partner-advantage
http://partnerwithcolten.com/
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Answering the Question: Why Colten?

Here are some ways to practice responding when a
potential client or partner asks why they should choose
Colten.

Every mortgage company will offer the same products and rates, with
minimal variance - because our industry is regulated. There isn’t much
room for negotiation on the lending side of things. However, as a smaller
local company, we do have more flexibility than most larger competitors
to make sure we get clients into the best possible position - and with an
unmatched level of service.

Our most impactful value is in the level of hands-on, dedicated customer
service we provide. Our communication with our clients, realtors, and
builders is unmatched. We also take pride in our availability, flexibility,
and commitment to providing you with a seamless mortgage experience.

Our values and mission as a company is what sets apart from competitors.
We treat our borrowers as if we want to earn their business and that they
truly matter - because they are the lifeblood of our business. If our
borrowers aren’t happy, we won’t thrive as a company. This is a different
approach than many of the larger lenders, who often view clients as a
number. We care about our reputation, referrals, and repeat business.

At Colten, our main focus is to pay attention to the details that larger
lenders overlook, and actually listen to our clients’ needs, provide a
valuable solution and make sure they are so happy with the experience
that they highly review us and refer friends and family to us.

We also specialize in new construction loans, for home buyers in the
custom or semi-custom home market. The process for new construction
loans is a bit more complex and long-term, and we specialize in this so
well that we are considered an in-house/preferred lender for quite a few
high-end home builders throughout the U.S.

We do everything in house, from processing to underwriting, to ensure
that we maintain quality control throughout the process.

We go above and beyond to exceed our clients’ expectations when it
comes to communication and integrity to make sure our clients are
happy with us and feel confident that we’re advocating for them every
step of the way.

At the end of the day, what it really comes down to is the relationship
based on communication, trust, experience, knowledge, and having
your best interest at heart.

Next Steps

1) Start building rapport by asking questions about their current
situation and goals with home buying or refinancing.

2) Ifit’s a potential partner you’re talking to, ask them if they
have any issues or frustrations with their current preferred

lender — and address how we can help alleviate those
stress/pain points for them if they give us an opportunity.

3) Discuss loan options, programs, or incentives that may apply
to them and go over qualifications to see what may be the
best fit.

For example:

-Our Technology advantages and values, co-branding &
marketing opportunities

-Our Colten Credit Solutions program and Down payment
assistance programs

-VA loans, FHA, HomeReady/Home Possible

- Builder incentives (if any apply)

- USDA loan benefits for borrowers open to buying property
in qualifying areas

- Heroes Program — offering first responders/military/
teachers a “package-deal” savings
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. Colten Marketing Materials
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We have a large variety of standard materials below that our LOs may -

° wwwcoltenmortgage.com

download to print, post to social media, or email to clients and partners.

GLADIOLA CIRCLE
ARVADA, CO 80005

OPEN HOUSE ON SUNDAY, SEPT. 30th

LO’s may also place orders for any materials for a low printing cost, and g
°  the materials will be shipped directly to them. ca S Elfm
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LET'S START
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FREE Mortgage & Real Estate Consultation « FREE Mortgage & Real Estate Consultation ) COLTEN MORTGAGE.
CAPTURE RATE
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- %
L] ¥ (. \ E .
No monthly mortgage insurance available’ B ‘unoly mortgage insuranc available’ READY FOR A REMODEL? WEVE 6OT YOU COVERED.
+ et SANE DAY pre-approval < Get SAME DAY pre-approval Increase Your Bottom Line ADVANTAGE
Closg in 21 days. o Closein21 days urlenderincent e W OFFER COMPETITIVE An easy and affordable option to finance home renovations. HomeStyle Renovation is a conventional
TRttt - i Yol mortgage that lets borrowers finance improvements, renovations or repairs to a home at the time of purchase or
inace vit xens - th 1 ot .
o fisate with o anto-pctat e1pe 8 as arefinance transaction - up to 75% of the as-completed appraised value of the property.*
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Up to 100 % Financing

available for qualified borrowers!
Dez King, Loan Officer

g (303) 214-7763

B4 dking@coltenmortgage.com

@ 6021 S Syracuse Way, Sute 104
Greenwood Village, CO 80111

VA |FHA | Conventional | Jumbo | USDA | Fannie Mae HomeReady

.
.
.
.
.
. COLTEN
MORTGAGE
Iy
.
.
.
.
.
.
.
.
.
.
.
.
Searching for home?
You've found a partner.
Great rates, and ev
° Colten I
buying experience to home buyers,
and builders.
Our clients are our biggest asset.
° Check out our reviews on Google!
) Get pre-approved today!
/ Www. :oltenmongage com/
.
.
. . . . .

Rehab & Renovations Loans | Refinancing

Colten Marketing Materials

Mortgage
Partner

Interest Rate Update

CONVENTIONAL - loan amount over $200,000
30-Year Fixed Rate: 5.1%

15-Year Fixed Rate: 4.975%

Dez King, Loan Officer NMLS #1102885

& (303)512-0918

. dking@coltenmortgage.com

6021 S. Syracuse Way,
Greenwood Village, CO 80111

Get pre-approved today!
/ WWW. coltenmortgage com/king

Interest Rates as of 3/9/19

empLOYEE senerrT  benelil

adivision of Colten Mortgage
PROGRAM

VALUABLE BENEFITS FOR EMPLOYEES | NO COST TO EMPLOYER

VVETAES
YOURHOME
WORIE

BUILDER
LENDING

The Benefit Network will improve your employees financial well-being at no cost or valuable administration
time. As amember of our FREE Employee Benefit Program, you'll receive a full range of services for your
employees looking to buy, invest, refinance or sell a home.

PROGRAM LOAN
BENEFITS PROGRAMS

- UPTO §750 TOWARDS APPRAISAL OR CLOSING COSTS

- 2LUNCH AND LEARNS PER YEAR

- INETWORKING EVENTS WITH PARTNERS IN THE BENEFIT NETWORK
- FREE CREDIT REPORTS/ANALYSIS AND PLANNING ENROLL FOR
- WEEKLY MARKET UPDATES FREE

Ao i .

W e oo
LTS

« DEDICATED TEAM OF MORTGAGE PROFESSIONALS AVAILABLE TO EMPLOYEES
- MORTGAGE REVIEWS FOR CURRENT HOMEOWNERS

For more information or to enroll for FREE
reach out to The Benefit Network Team:

« FREETO THE EMPLOYER!

COLTEN

MORTGAGE

Your Financial Wellness Mortgage Experts

www.coltenmortgage.com

FREE HOME VALUE
ESTIMATE

72 71

New Construction Loan Specialists.

In-house processing & underwriting.

The Builder’s Choice Lender.

Call us today or apply online at
coltenmortgage.com
303.835.9928

COLTEN
MORTGAGE

WE'RE OFFERING A SPECIAL FOR OUR EMPLOYEES'

Friends & Family

APPLY NOW AND RECEIVE 1% UP TO $3,000 CREDIT
TOWARDS CLOSING COSTS!

JUMBO - loan amount over $575,000

30-Year Fixed Rate: 4.75%

15-Year Fixed Rate: 4.35%

GOVERNMENT
VA 30-Year Fixed Rate: 4.125%

FHA 30-Year Fixed Rate: 4.489%

Y COLTEN

First Time Home Buyer
Lunch & Learn

Join us for FREE food and drinks as we host an open forum to discuss
the home buying process, financing and loan options, and answer all of
~50 that you can start looking for home sweet home!

Sunday, March 27th
1pm - 3pm

hosedsr: | GEEIRE

DezKing, Loan Officer NMLS #12123356.

Location Details:

1024 W. Colfax
Denver, C0 80202

$5 parking in the garage (303) 564-1905
Pleasecall o emai before the event date
Co-hosted by Dan Tyrell, Realtor o reserve your:

(303) 4129350

coltenmortgage.com/kin
dantyreliremax.com L 9

Click here to get Pre-Approved!

MORTGAGE &

(303) 835-9928 « coltenmortgage.com R

New Construction Loan Specialists.
In-house processing & underwriting.

The Bullder s Choice Lender.

Heidi Tackett, Team Lead
& Senior Loan Officer

(303) 808-8387
htackett@coltenmortgage.com
coltenmortgage.com/heidi

Click here to get Pre-Approved!

COLTEN
MORTGAGE

(303) 835-9928 « coltenmortgage.com
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.
Colt Marketi Material
¢ ﬁ LOAN APPLICATION CHECKLIST ﬂ LOAN OPTIONS ﬁ RENTING VS. BUYING
ALLYOUR MORTGAGE SOLUTIONS UNDER ONE ROOF HERE'S WHAT YOU'LL NEED TO GET PRE-APPROVED WHATARE MY OPTIONS? COMMON MISCONCEPTIONS VS THE FACT.
.
Collern MW@& has a solution to help you Wéz COLTEN MORTGAGE? STANDARD PURCHASE JUMBO REHAB & REMODEL LOANS MYTHS ABOUT BUYING A HOME L&@m
reach your goals, no matter what stage you're in. Our
° Loan oyﬁice?s are always available to%e\{: you determine Commitern? * All consecutive pay stubs for the most recent  Copy of fully executed Purchase Agreement ® Minimum down paymentis 5-20% We_oﬁer both Conver_mona\ and FHA loan 1) I need good credit to be approved for a home loan. 1) Itis po_sswble toget approved forg home
the best possible solution for your needs now, and in 30 days forall borrowers of purchase price options to help you finance home loan without having flawless credit. Your
the fut o s f 'y“' Jude: ' We take pride in exceeding expectations o Evidence of Earnest Money Deposit improvements. 2) I'm not planning on staying in one place for long Loan Officer will consider all of the factors
EutUre. -50me of OUF Speciaiies Includes by delivering white-glove customer service o Documentation for any other source of ® Minimum credit score is 680 enough to make a home purchase worthwhile. and help you determine the right strategy.
. to each and every client. Don't take our income being used to qualify, such as o Increase home value and curb appeal
. * Purchase & Refinance word for it, check out our reviews on pemion il Secwn‘;imiyme or disabity o No mortgage insurance ) ) 3) I need to put 20% down to purchase a home. 2) ltis notuncommon fora property to
. :‘lrslTéme Home Bltyers Google and Facebook! mcome’ g REFINANCE o . Sl;'tfzrln';zbelgourhometamakeltmwe increase in value (appreciate) and become
* New Construction Loans © Flexible rates fitabl ithin the first fiio,
o Home Improvement & Rehab Loans ) ) o Copy of current homeowners insurance . Getah vmarket ready”to sell LARGE DUWN PAYMENTS HlGH profitable, even within the first year or two.
o Second Homes & Investment Properties C‘W e Checking, money market, savings, stocks, policy and provider contact information etahome "marxet ready".to sel y In many cases, a few years of owning your
o Single Family & Multi Unit Condos We are dedicated to making sure our mutual funds, IRA, 401kstatements forthe SELF-EMPLOYED/FIXED INCOME o Improve an investment property to sell, INTEREST RATES, MANDATORY own home and gaining equity may be
° clients feel heard, knowthe\rg tions, and most recent 2 consecutive months © Most recent mortgage statement for any lease, or rent MORTGAGE INSURANCE... DON'T BE more financially beneficial than renting for
understand even ’ste ofthe IoZn ro’cess . _ and all property liens The perfect option for those who are self- the same amount of time.
ysep P : ® Ifrentals exist in Schedule E, provide a employed, on a fixed income, or investors FNMA HomeStyle Conventional Loan* FOOLED INTO CONTINUING TO RENT.
GETYOUR 7222 MORTGAGE CHECKUP . complete b’ezkldow" of liens, taxes, looking to purchase a property without W2 ~Borrow up to 95% of your future home value HERE ARE SOME MYTH-BUSTERS TO 3) We offer loan products to qualified
Converserce insurance, and lease agreements IF SELF-EMPLOYED income verification - using bank statements, HELP YOU GET OUT OF THE TRAP. borrowers that may require asittle as
° Call us today to schedule a FREE mortgage checkup. Our Loan Officers are always available to ) assets, and/or investment income instead. - Cancel mortgage insurance (PMI) after 12 . 0-3% down
It may be time to re-evaluate your current mortgage answer your questions, and happy to meet * We2sforthe most racent 2 ears * 2years of moskrecent fadera ta reuns months if you've reached the loan-to-alue Fannie Mae HomeReady - minimum 3%
+ Eliminate mortgage insurance (PMI) in personif it more conrortable. * Copyof photo D o e daned  dted byl Docc::e:;w:;r;:g Zq:u e::'ess I requements BENEFITS OF BUYING down payment*
 Refinance before Adjustable Rate Mortgage (ARM) wwthp rof:thd loss statements FHA 203K REHAB Loan* i i i di FHA - minimum 3.5% down payment*
- ) 929 WE DELIVER A SEAMLESS o Employer phone number ® Business tax returns for the most recent P ® Start building equity and investing in your future
° resets and increases your monthly payments EXPERIENCETO DUR CLIENTS 2years o Astatement from your CPA - Borrow up to 110% of your future home value instead of paying for somebody else’s investment. USDA - up to 100% financing available
. , Proof of permanent residency, if applicable et " - Lower down payment required than FNMA on properties that qualify (0% down)*
 Use home equity to pay for a remodel, make an * P y.iapp © |RS Forms 4506-T, permission to view taxes pay q i i i ity i
important purchase, get cash out, pay down or REALTORS, AND BUILDER PARTNERS o Provide K-1 for any business where o P HomeStyle Loan program : Eam buy;‘nghpowsbr it she eqm;y " yougorvn VA Loan - up to 100% financing available
. " borrower has a percentage of ownership * DBAverification ome, which can be used to pay for remodeling, i Py
consolidate crediit card debt WITH ALL LOAN PROCESSING AND (f ownershp o then 25%, provide opies ~ Government-insured loan efiayiitions. ereditcard debt. and o and no mortgage insurance for qualifying
. © Your business i ' ! | (0% down)*
° * Discuss options to investin a second home, vacation UNDERWRITING PERFORMED of business tax returns for the past 2 years) ourbusiness license - More stringent conditions than FNMA o Receive tax advantages of home ownershio that
property, or rental property IN-HOUSE. SO WHEN YOU HAVE A o Information about business debts and HomeStyle Loan program 4 9 P
you do not receive as a renter, such as writing off
QUESTION, WE HAVE AN ANSWER. monthly payments ) 3
your mortgage interest and mortgage insurance.
“Applies to qualifying borowers. Conditions may apply.
Note: Colten Mortgage may require additional documentation in order to complete the undenwriting process. *Applies to qualiying borrawers. Conditions may apply.
.
@ | COLTEN a @ |COLTEN
'@ | MORTGAGE www.coltenmortgage.com (Bee: www.coltenmortgage.com Eeek ‘¥ | MORTGAGE www.coltenmortgage.com
.
.
g LOAN PROCESS GUIDELINES
.
é THE LOAN PROCESS UIDELINES DURING THE HOME LOAN PROCE
° THEDO'S THEDON'TS
1) DO keep all existing credit card accounts open 1) DON'T apply for new credit of any kind
7 STEPSTO HOME SWEET HOME
2) DO keep your employment within the same 2) DON'Tmax out or overcharge existing credit cards
company or field of work
. 3) DON'T consolidate debt to one or two credit cards
3) DO stay current on your payments for all
QUALITY CONTROL IN PROGRESS monthly bills and obligations 4) DONT quityour job if you can help it
YOUR GUIDE TO THE
4) DO provide documentation for satisfied 5) DON'T letanyone “run your credit” for any reason HOME BUYING PROCESS
. judgements or paid tax liens SR o
6) DON'T stop making regular mortgage payments R
5) DO pay off collections, judgements, or tax liens e e
1 2 4 5 6 7 reported within the past year 7) DON'T co-sign a loan for anyone r7 COLTEN
PRE-PURCHASE COMPLETE LOAN  }}.... FINALIZE )} .. CLOSING PICK UP YOUR 7] | MORTGAGE
. CONSULTATION LOAN PROCESSING & DOCUMENTS & DAY KEYS 6) DO be prepared to pay off collections if 8) DON'T take on any new debt
APPLICATION UNDERWRITING GET CLEARTO ﬁ requed by Undenyaiting of the lozn piogram ) . §
guidelines 9) DON'T lease a car or get “pre-approved” for a lease
CLOSE oraloan
7) DO call your loan officer before making any
major financial decisions or changes to your
° typical spending
WELCOME
HOMEL | A govd 1 of Girmb.
— When in doubt, just ask your Colten Loan Officer
. before making any major financial decisions such as paying a larger bill, paying off debt
or credit cards, taking out a loan, or making a large purchase. These actions may disrupt or
delay your loan process.
You can always count on your Colten Loan Officer to answer any and all of your questions.
° Our Loan Officers are happy help you every step of the way.
7] COLTEN Colen Mortgege LI uppors EqulHotsing Opprtuniy, NS 1D 41628879 (i nlconzumeraccessorg) 3038359928, Colen Morgage LI e cnced by CA Department of Business Oversight under the 9 | COLTEN
MORTGAGE California Residential Mortgage Lending Act #60DB087719, CO Regulated by Division of Real Estate #1628879, FL #MLD1589, KY #MC425905, NC £1-181444, SC#MLS-1628879, TN #145206, TX #1628879. Interest ‘¥ | MORTGAGE www.coltenmortgage.com (555
rates and products are subject to change without notice and may or may not be available at the time of loan commitment or lock-in. Borrowers must qualify at closing for all benefits. Colten Mortgage corporate office is treamlining the
° www.(ohenmongage.com located at 6021 S. Syracuse Way, Ste. 104, Greenwood Village, CO 80111. Above information and contentis accurate as of 10/18. TC LR
Experience excellence and simplicity.
7y | COLTEN
O | MORTGAGE
. . . . . . . . . . . . . . . . . . . . . . . . . .
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: 2\ /
Get Pre-A d Today!
| —— i Get Pre-Approved Today!
: Financing available by:

Gt Pre-Approved Toda!

Financing provided by:
a < ¢4| COLTEN
MORTGAGE

\ OLTEN
() l MORTGAGE

al industry experts with over 135 years of

7 OLTEN

MORTGAGE

. 1 \
mortgage experience:
U te‘ nivior i RENATA WHITE
' (303) 550-6938
rwhite@coltenmortgage.com
L]
.
L]
What are you passionate about? | am passionate about giving back. About being a part of something that is greater than myself.
| am grateful that not only do | get to do that by volunteering and being a Board Member, but also with my career. It is so inspiring to
work with potential homeowners and see the excitement in their eyes when they are on the path to the American Dream of owning
their own home. |am passionate about doing everything | can to help make the experience educational, exciting, simple, and fun!
. SUMMER 2018 “The meaning of life is to find your gift. The purpose of life is to give it away." - Pablo Picasso
What is the book {or books} you've given most as a gift? Presence by Amy Cuddy, can't ever say enough about the words on
Alocal 1,
these pages. o o e e,
° What is the best or most worthwhile investment you've made? The best investment | started making years ago was to my
i n D E N v E R R EA L ESTAT E health. Early on it was difficult to find the time or energy, or to get out of my own way and make sure to do something active daily. |
But now, itis a lifestyle and it helps me to show up in everything | do with more energy, passion, and presence. S ‘
- —
° : Do you have a quote you live your life by or think of often? | love words! My quote is “What if | fall? Oh but my darling, what if ‘
you fly?” and my favorite word is Inspire. /
If you could have one gigantic billboard anywhere with anything on it, what would it say? ~Keep Inspiring~ : C O LT E N ¥
MORTGAGE i
L4 Tell us something about yourself that most people don’t know? | have been a vegetarian for 19 years. | am an animal lover & d
and my new favorite things are the local farm sanctuaries and cat cafes. f
¥ 3
Do you have any interesting hobbies or talents? | started singing in third grade, received a scholarship for voice to help with
o college, and with the college choir sang at Carnegie Hall in NYC.
How has a failure, or apparent failure, set you up for later success? Or, do you have a favorite failure of yours? | am
always “failing”at something, if I wasn't, | would never be learning or growing. To me failure is just a subtle reminder on how far | have
come, and how far | have yet to go.
.
] ; @l LTEN
/ MORTGAGE

AMY RECZLK W

0’ 3 | NEW 1y,
LOAN OFFICER - NMLS# 1582641 » - Cay u,EN
V| : . :

COLTEN 970.412.1946

MORTGAGE areczek@coltenmortgage.com

. 4
: ¢
: HOME EQUITY. Ao

SHOPPING MORTGAGES? MARKET UPDATE

THE INSIDE SCOOP ON THE RIGHT QUESTIONS TO ASK REAL ESTATE AS AN INVESTMENT
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, Marika Kary
¢ .51m-Q

M a rketi ng I nSPi ration: Exa m p les Of GOOd St rategy So... last week, day of closing for my sellers, we get a message that the

buyers loan was declined. @ @ . | called Lisa Simpson to see what
kind of magic she could work bc I've been in a few deals with her and
have seen her hustle. She had the house closed within 5 days,
including a holiday weekend. Y'all... that was incredible and deserves
huge kudos. This deal was part of a domino of sales for three other

$’ 000 7 7% ST — homes across our great State - two agents have promised to name
¢ BLUE COLLAR LUXURY AGENTS 72057118631 Coypg280com R their next child after her. Thank you, Lisa!

GIET CARD 303.437.9495 | Leonatpg5280.com Wlmgmere |

e

600 S Caherry Street #314 Denver 80246 &
1W Flatiron Crossing Drive Broomfield 80021

QOO Yajaira Gaines, Grace Johnson and 34 others 11 Comments

FABBIANA PROGAR
MORTGAGE LOAN OFFICER [ﬁ Like [:_] Comment

720.253.8067

fprogar@amerifirst.us

- 1 = 2460 W. 26th Ave.. Ste. 390-C, Denver, CO 80211
NMLS 1611684 NMLS 145368

TEE # & % & All Comments »

PARAMOUNT F B e 9

@ GROUP 4 Victoria Lazar-Breault Admin @ +1
Windermere : s s Impressive!

oca Bz . A Rihs Reserved 720460052
TATE é ' 1
G Like - Reply - 51m O

9 @ Marika Kary replied - 1 Reply 51m

@ Loren Wilkins Bethea «f
®

WOW! 5 days Is INDEED very impressive!
Like - Reply - 50m o ]

CAN YOU PICTURE YOURSELF O Greatjob Lsal c““°:i1
IN'A BRAND NEW HOME? Hhes gt

= Lisaisamazing ! @ 1

Reasons to Refinance NOW
COLTEN

0 Remove monthly mortgage Like - Reply - 26m

insurance from your monthly

payment Lisa Simpson

Marika Kary Thank you so much for the kind words, It
was a tight timeline but we focused and got the deal
closed. Thank you so much for trusting me with this, I am
always happy to help! Anyone else need deals closed on
time or even early? Contact me! 25

Reduce your interest rate

(2}
9 Roll your 1st & 2nd liens into
e

one loan

Take cash out in a new mori-
gage to reduce or pay off
other higher rate debt OR use
the cash to purchase an
investment property

e There's an anticipated
increase in interest rates in Q4
of 2018 - refinance before

Like - Reply - 26m - Edited Q1

Q Lisa Simpson

www.Coltenmortgage.com/simpson apply online!

rates rise / N i
COLTENMORTGAGE.COM
WE'RE BUILDING NEW COMMUNITIES! T T——
Dwain Eoff, Owner
972-687-0878 (314) 560-6144 | dwain@wausauhomes.com Mortgage
214-505=-8069 214-460-=7109 5wzv33vcv€::;;{1 Ifcl)un?e[;rlc\:)enl High Ridge, MO 63049 Redefining the Building Experience 0
www.teambellows.com www.txmortgagegal.com ’ ' Like - Reply - Remove Preview - 24m ]
Mickey & Trish Bellows Eachecl):;ollins % C O LTE N GET PRE'APPR“VED TuDAY Q Write a reply,_, @ @
REATTOR® CERS, MORTGAGE WITH WAUSAU HOMES PREFERRED LENDER
% Susan Beck, Sr. Loan Officer 1 . .
J . Ellen Avellina-Chin
(417) 720-0661 NMLS #1444117 Nicole H , LOA 0
CENTURY 2] C ENACBAPH!”NAﬁh g sbeck@coltenmortgage.com IC(()437)E]7?/§}/3455 Ab50|ute|y R
coltenmortgage.com/beck nharvey@coltenmortgage.com o ]
@ ; Like - Reply - 24m
E Lisa Palmer Moore @3
7

Whoa! I'm on it with Lisa Simpson for my next deal! Thx

. . . . . . . . . . . . . . . . . . . . . for the heads up! Congrats to all!
M -
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<4 Messenger a1 | LTE 10:28 AM

¢ Q Search Facebook

WED, OCT 16 AT 5:30 PM - 7:30 PM

Bellco's Real Estate + Beer
Lone Tree Brewing Company

* © » @

Interested Going Share v More

. @ Public event by Bellco Credit Union
Q Lone Tree Brewing Company
8222 Park Meadows Dr, Lone Tree, Colorado
80124 - 18 mi

: &% 1Going - 42 Interested - 2 Shares

Q@ 755% @ )

COLTEN
G MORTGAGE

775713

APPRAISAL

('()II(‘IIIII()I'I::’El:'l'(‘.('()lll
Provided as a lender cred

and refinances with proof of tick

ﬂ%g""" N

VALUE

Verizon LTE 10:24 AM Q@ 157% @)

< = Bellco Credit Union
o Sponsored -

Learn about Denver’s current real-estate market, and
get your questions answered by realtors and home
loan consultants all while enjoying a beer and
appetizers on Bellco!

Everyone who attends the event will have a chance to
win one of three $100 Lowe's® gift cards or a Grand
Prize of one $250 Lowe's gift card* PLUS --> Bellco
giveaways while supplies last!

Equal Housing Opportunity Statement:

We are pledged to the letter and spirit of the U.S.
policy for the achievement of equal housing
opportunity throughout the nation. We encourage and
support an affirmative advertising and marketing
program in which there are no barriers to obtaining
housing because of race, color, religion, sex,
handicap, familial status, or national origin.

o Barry L Overton
hrs

— * T
o
Ready for Police

We Appreciate the Men
and Women of the
Denver Police
Department

Alll

Thank You for your Service 1s
Sponsored by:

COLTEN [
MORTGAGE

Retired
Denver
Police Officer
and Founder
of The
A Overton
Hero

Program

N“ha(vlwﬂ |
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~,

FIRST-TIME HOMEBUYER
ﬁ LUNCH AND LEARN

WHEN SATURDAY NOVEMBER 2ND FROM 6 PM -7 PM

WHERE FORT COLLINS CHAMBER OF COMMERCE
225 S MELDRUM STEET, FORT COLLINS, CO 80521

WHY ENJOY FREE FOOD & A FREE PRESENTATION
ANSWERING ALL OF YOUR HOMEBUYING
QUESTIONS WITH A MORTGAGE EXPERT

RSVP FIRSTTIMEHOMEBUYERCO.EVENTBRITE.COM

CrossCountry (3

More than a Mortgage

HOSTED BY SAM SKIPWORTH

cashcall®

Refinance at recently dropped 2.875 % interest rate,
3.005 % APR on a 15-year fixed term and pull cash out
in as little as 30-days. Learn about our untraditional,
flexible qualifying methods. See website for
assumptions.

WWW.CASHCALLMORTGAGE.COM

Refinance & Cash Out in as low as 30

Days

CashCall Mortgage coe
Sponsored - @

24 likes

‘3, Quickstart Lending - Nathan Einkorn coe
NMLS #1030727
U 4
Sponsored - Q

Colorado Top 5 Mortgage Programs

1. HomeReady - 3... Continue Reading

7 Top ga—Tpr

Mortgage Programs

ONLINEHOMEBUYERINFO.COM
Colorado Top 5 Mortgage Programs
See if you qualify!

Learn More

THE MOVE-UP
BUYERS

FIRST TIME
HOME

BUYERS

Qv

theknollteam We love being an integral part of our clients'
real estate stories! Whether this is your first home search

or your 50th, let #TheKnollTeam help you make sure it ends
with vorr in vanr #DreamHomel @

HELPING THE
GRANDMA BE MOUNTAIN
CLOSER HOME DREAM

RETIREMENT
GOALS
ACHIEVED

WHAT'S YOUR
STORY?

A

=¢, Quickstart Lending - Nathan
< _%, Einkorn NMLS #1030727
U 4
Sponsored - Q
Colorado Top 5 Mortgage Programs

1. HomeReady — 3% down w/620 score

2. Home Possible Advantage — 3% down w/620 score
3. VA (Veterans) — 100% financing mortgage w/600

credit

4. USDA - Rural development allows 100% financing in

certain areas
5. FHA 203B - 3.5% down w/600 credit

See if you qualify here:
https://onlinehomebuyerinfo.com/ne-top-5-
programs-optin

Click here for customer reviews:
https://www.localreviewdirectory.com/mortgage-
services/co/parker/quickstart-lending-nathan-
einkorn-mortgage-broker

Nathan Einkorn

NMLS #1030727

(720) 980-9988

Equal Housing Opportunity

Looking to build your dream home? We can
help with a construction-to-permanent loan or
a construction draw loan! Don’t let conventional
lending limit your dreams — ask us how!

- 32
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Why Are Homeowners In Colorado Refinancing Their
Mortgage?

1. Reduce monthly payments

2. Lower your interest rates

. 3. Take cash out of your home

4. Simply explore what o... Continue Reading

. Denver Residents Are Asking "Should
| Refinance My Mortgage?" Learn More

1. Reduce monthly payments

2. Lower your interest rates

3. Take cash out of your home

4. Simply explore what options are available

Looking to speak with an expert about Refinancing?
We'll help in making the right decisions with
confidence.

Marketing Insight: Examples of Good Strategy

Refinance Rates at 2.88% APR 15 Year Fixed

» J0)

WDV /0

APR 15-YEAR FIXED

l‘x

Meet with your Your Offer made on your
REALTOR® for your You are REALTOR® favorite home!
Buyer Consuitation —) Pre-Qualified —) shows you —' e
—_— by Lender homes fitting Your REALTOR® will help
Hire your REALTOR® your criteria you negotiate the best terms

1

2 Contract and Earnest
Inspections: Maney deposited with
Home, Wood Infestation, Roof, Pool | 4—  Escrow Company
Escrow Opened/Title
Search ordered

LOAN AP i ES!
Mosigags = Razjection
Company B 30 2k

1l

REALTOR® helps buyer raview
Inspections and negotiates
apprapriate requests
— -
Reports:
Seller Disclosure

Title Commitment, CCRs f'j’:f\'s
e
HOA Disclosures | ¥, o
Home-
Underwriting/ \ Owner's
OR® to revie e -
REALTOR® to r-:w-_-‘w with Buyer Proparty Appraisal RIS Approval g= eleance
and present Buyer's respanses

]

Signing of Buyer Escrow Company

Signed do en
igned documents 1e - yocuments by both | 4— conducts final | 4—  payoffs and collects

sent to Lender

Seller & Buyer walk-through other infarmation
Se c
After approval of Documents tja-gts?r?;v‘v\
documents Lender recorded
—> —> and Escrow  —P
wires funds and at County c Jr:plav;
gives OK to record Recorder Y

distributes funds

Title policy, deed
etc. are sent to you

LOCK IN YOUR RATE NOW

DON'T JUST SIT THERE

REFI
NOW.

WWW.LENDINGTREE.COM/REFINANCE EMORETHANMITTENS

Calculate Your Payment [ Learn More ]

Act Soon Before Rates Rise!

L] L] L] L] L] L] L] L] L] L] L] L] L] L] L] L] L] L] L] 33
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It starts with great people! Our company is powered
by people who earn the trust of clients and partners
through expertise and personal attention. Let us
help you find your dream home today!

If this can become
vodka

You can become a
homeowner

‘. Better Mortgage coo
WY Y Sponsored - Q

Don't forget, the Better Price Guarantee* means you'll get
$1,000 if we can't beat another offer by at least $1,000.
Lock and secure your rate today at better.com/bpg

E’Better Price Guarantee
[] Lock your rate

[] Close ontime

BETTER.COM
Lock and secure today.
NMLS #330511. Not available in all states.

Learn More

Thanks for following us! We hope
you find the information on our site
and our posts useful for your
mortgage/financial planning. We
help our clients get the mortgage
they need to realize their goals and
dreams.

If you need a mortgage to purchase
or to refinance your home, click here
to get your FREE mortgage pre-
qualification or mortgage check-up:
http://bit.ly/2D5vkWr

Did you know you can access the equity
in your home?

Kitchen or Basement Remodel? Credit Card or
Debt Payoff? Home Improvements? The
possibilities are endless! Click to get in touch...

“Simplist was able to get me a rate that CRUSHED
the other banks!!" See how much lower your
mortgage rate could be in 2-3 minutes. See low
rate - bit.ly/simplist-rates

NMLS: 1764611

“Simplist’s rate CRUSHED

the other banks!"”

SIMPLIST.COM

Finally, The TESLA of Mortgages &

Refi Emerges

—

QuickenLoans Urges
omeowners ToSwitch
ToA15-YearFixed

NoRegistration, NoLogin
Skip ads Pl

Calculate New Payment:

34
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CALIBER
HOME LOANS

READY TO LOWER
. YOUR MONTHLY PAYMENTS?

Apply Now

REFINANCE NOW AND
WE'LL WAIVE THE LENDER FEES.

OUAL HOUSING
LENDER

Caliber Home Loans, Inc. 3701 Regent
Blvd. Irving, TX 75063 NMLS ID 15622

\\‘\\\‘

—
Z\\\

Apply Now >

" Caliber Home Loans, Inc.
° Zs Sponsored - &

We put our customers first.
o Because you're so much more than a FICO score.
To prove it, we'll... Continue Reading

SO WE'LL WAIVE
THE LENDER FEES
ON YOUR REFINANCE.

I .I.\; . =

° Apply Now

Caliber Home Loans, Inc. s

F

CALIBER
HOME LOANS

OUR CUSTOMERS
COME FIRST.

CONSIDER
REFINANCING
YOUR MORTGAGE.

Apply Now >

Caliber Home Loans, Inc. ys
Sponsored - &
Zem Sponsored - &
We put our customers first.
Because you're so much more than a FICO score.
To prove it, we'll... Continue Reading

We put our customers first.
Because you're so much more than a FICO score.
To prove it, we'll... Continue Reading

" Caliber Home
< Za= Sponsored - &

We put our customers first.

IT'S OUR PRIORITY
TO HELP SAVE
YOU MONEY.

See more

refin: PPYY

Loans, Inc.

Because you're so much more than a FICO score.
To prove it, we'll waive all lender fees.
http://bit.ly/caliberdisclosures

at cd-

refinance.caliberhomeloans.com
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The Hamilton Group at Cherry Creek Mortgage

FRIDAY FREEBIE! Starbucks on us!

Yep! You read that right - this barcode is loaded
with $200 because you deserve to have an
awesome start to your Friday! Just ask your
barista to scan the code on this post and enjoy a
. coffee on us!

. Comment below and tell us your favorite
Starbucks drink!

LIKE and FOLLOW so that you don't miss our
other FREEBIES and GIVEAWAYS!

I

6156575841533129 | CODE: 49327498

Choose a cash-out refinance and you can easily:

» Use it to pay off high-interest credit card debt or

Better Mortgage ooe
Sponsored - Q

Here's the real way to calculate how much house you can
afford.

4

Hi

BETTER.COM

How much house can you (really, truly)
afford? Find out.

Learn More

63 Comments 27 Shares @~

O0= 142

student loans.
« Do some remodeling.

« Possibly get rid of Mortgage Insurance.

Refinance?

The Solutions Team at On Q Financial,
Inc. Scottsdale, Az.

4 hrs - %%

Market forecasts from realtor.com indicate Phoenix,
AZ as the nation’s #1 housing market in 2017.
#RightOnQ

Phoenix in Top 10 Promising Real Estate Markets
1 On Q Financial
ongfinancial.com

Learn More

Is it time to Refinance?

Call today and your
first paymentisn’t
due until April!

- 36
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3, Quickstart Lending - Nathan Einkorn .o
) NMLS #1030727
° ‘,' Sponsored + @

Colorado Top 5 Mortgage Programs

° 1. HomeReady - 3... Continue Reading

. | See if you qualif
by clicking “Lear

ONLINEHOMEBUYERINFO.COM
Colorado Top 5 Mortgage Programs
. See if you qualify!

Learn More

. 3 Quickstart Lending - Nathan Einkorn eoo
4’:’ NMLS #1030727
Sponsored + @

Colorado Top 5 Mortgage Programs

1. HomeReady - 3... Continue Reading

4. USDA
100% financing in

.

ONLINEHOMEBUYERINFO.COM

) Colorado Top 5 Mortgage Programs

See if you qualify!

3 Quickstart Lending - Nathan Einkorn
) NMLS #1030727
‘,' Sponsored - @

Colorado Top 5 Mortgage Programs

1. HomeReady - 3... Continue Reading

1. HomeReady
3% down w/620 sc¢

ONLINEHOMEBUYERINFO.COM
Colorado Top 5 Mortgage Programs
See if you qualify!

Learn More

\3, Quickstart Lending - Nathan Einkorn eoe
; NMLS #1030727
‘,' Sponsored - Q

Colorado Top 5 Mortgage Programs

1. HomeReady - 3... Continue Reading

5. FHA 203B
3.5% down w/600

ONLINEHOMEBUYERINFO.COM
Colorado Top 5 Mortgage Programs
See if you qualify!

Learn More

‘," NMLS #1030727

Colorado Top 5 Mortgage Programs

1. HomeReady - 3... Continue Reading

ONLINEHOMEBUYERINFO.COM
Colorado Top 5 Mortgage Programs
See if you qualify!

Sponsored - @

3% dov<n w/620 .

Learn More

3 Quickstart Lending - Nathan Einkorn eoo
< NMLS #1030727
)
Sponsored - Q

Colorado Top 5 Mortgage Programs

1. HomeReady - 3... Continue Reading

~ Topp

Mortgage Programs

.

ONLINEHOMEBUYERINFO.COM

Colorado Top 5 Mortgage Programs
See if you qualify!

3 Quickstart Lending - Nathan Einkorn eoe 3 Quickstart Lending - Nathan Einkorn eoe
; NMLS #1030727
"' Sponsored - @

Colorado Top 5 Mortgage Programs

1. HomeReady - 3... Continue Reading

3. VA (Veterans)
100% financing w/

ONLINEHOMEBUYERINFO.COM
Colorado Top 5 Mortgage Programs
See if you qualify!

Learn More

3 Quickstart Lending - Nathan
\ Einkorn NMLS #1030727 oo
', Sponsored - Q

<

Colorado Top 5 Mortgage Programs

1. HomeReady — 3% down w/620 score

2. Home Possible Advantage — 3% down w/620 score
3. VA (Veterans) — 100% financing mortgage w/600
credit

4. USDA - Rural development allows 100% financing in
certain areas

5. FHA 203B - 3.5% down w/600 credit

See if you qualify here:
https://onlinehomebuyerinfo.com/ne-top-5-
programs-optin

Click here for customer reviews:
https://www.localreviewdirectory.com/mortgage-
services/co/parker/quickstart-lending-nathan-
einkorn-mortgage-broker

Nathan Einkorn

NMLS #1030727

(720) 980-9988

Equal Housing Opportunity
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B The BLVDWAY shared an event. coo
Sponsored - Q

No money down & $1,000 deposits! Learn more about these
incentives by attending our First Time Homebuyer Seminar.

BLVDWAY

COMMUNITIES

no money down & $1,000 deposit

- PR Fi RN, & SRS N APCI L) ] TS ReRCRU TN ¢ n A S

SAT, OCT 13 AT 11 AM

First Time Homebuyer Seminar

875 E 98th Ave, Thornton, CO 80229-249...
17 people interested - 1 going

[ INTERESTED ]

no money down & $1,000 deposit
townhomes from the $300s

$1,0000 earnest money deposit
Available to buyers qualified through BLVDWAY preferred lender
Inquire for more details.

learn more about this program by attending our

First Time Homebuyer
13  Seminar

Public - The BLVDWAY

Ay © v )

Interested Going Share More

(O Saturday, Oct 13 at 11 AM - 2 PM

© 875 E 98th Ave, Thornton, CO 80229-2498, United
States

First Time Homebuyer Seminar
October 13, 11AM at Sundace Reserve
875 E 98th Ave., Thornton, CO 80229
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The Wynn Team at C|tyW|de Home Loans T @ Movement Mortgage oo @ Movement Mortgage oo
Sponsored . 6 Sponsored - Q@ Sponsored - @
) Outgrowing your rental? Own your space with a home loan Outgrowing your rental? Own your space with a home loan
COLORADO FIRST TIME HOMEBUYERS: Why rent when you from Movement Mortgage. Click the button below to find from Movement Mortgage. Click the button below to find

: can OWN?

If you're renting in the Denver metro area it is very likely you
could OWN one of these homes...

Most people can even get help with their down payment!
Find out if you qualify - go to =====>
www.lendingahand.com/colorado-fthb

Ready to own your space?

Oo 1Share 1.9K Views @~

Ready to own your space?

Oo

@ Movement Mortgage oo
Sponsored - Q

Outgrowing your rental? Own your space with a home loan
from Movement Mortgage. Click the button below to find
out if you're pre-approved - for FREE!

LENDINGAHAND.COM
Why rent when you can OWN? ‘ Learn More }
You can very likely OWN one of these Color...

Ready to own your space?
L]

Qo 1Share 1.9K Views @~

out if you're pre-approved - for FREE!

A

1Share 1.9K Views @~
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NAHREP ‘#AUG @

SUCCESS

BUILT FROM WITHIN

LOAN TRENDS - AUG 9TH - 9:00 Am — 5:00 pm
HOTEL MAYA DOUBLETREE BY HILTON
700 Queensway Drive, Long Beach, CA 90802

Luncn ana Leadrn /& PEAKER
Premium Propertiei

303.\375 953@ - 564 N. Semoran Blvd, A .
Orlando, FL 32807 Ao
Tuesday, August 14th © Qv N
12:00 PM - 1:.00 PM 30 likes

newamericanfunding Our National Vice President of
Multicultural Lending, Frank Fuentes, will be speaking at

' MORTGAGE RATES IN THE 2's

Topics: New American Funding Niche the N:J—ICRllEfP Succeshs Built Fron?I Wit|hi3 e;/ent in L(()jng )
2 Beach, California! The topics will include loan trends in the
Products, Marketmg Tools for Real Estate mortgage industry and much more! If you find yourself in

Agents and GoGo Partner App the area on August 9th and want to attend, please register
__ and purchase tickets here: https://bit.ly/2vLVFLq

QY R

Liked by holmesrealtygroup and 16 others

newamericanfunding New American Funding is hosting a
Lunch and Learn event with Premium Properties Real
Estate Agents. The topics will include New American
Funding'’s Niche Products, Marketing Tools for Real Estate
Agents and our GoGo Partner App. If you're a Premium
Properties Real Estate Agent and you find yourself in the
area on August 14th, stop by the event to learn more about
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J,( newamericanfunding JK newamericanfunding J,( newamericanfunding

NMLS# 6606

“Obstacles are those B e e If you get tired,

| choice that scares you SR
frightful things B ¢ the most, because that’s learn to rest,
you see when you 0 » the one that’s going to » not to QUit.”
take your eyes off  lESfra. (ENeIpyou grow." N :
your goal.” B ' Caroline Myss | “ -Banksy

,/
-Henry Ford I3

Sty

§ Inewamericanfunding B @newamericanfunding W @NewAmericanTeam § [newamericanfunding @newamericanfunding W @NewAmericanTeam § [newamericanfunding @newamericanfunding W @NewAmericanTeam

22 likes 33 likes 34 likes
newamericanfunding Here's your #MondayMotivation to newamericanfunding Make it a great week! newamericanfunding #MondayMotivation to get you in the

get through the week! #MondayMotivation groove for this week!
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J’( newamericanfunding

NEW AMERICAN FUNDING VAN NUYS

\Vf '.\v

32

MGRAND OPENING

L]
'v‘:‘ ® # -

o’ # ® ‘\ “
RIBBON CUTTING | FOOD | LIVE MUSIC

JUNE JOIN US
K newamerican 4:30-

2 O 16600 SHERMAN WAY, #100 8:00
PM

2018 VAN NUYS, CA 91406

RSVP:

O Qv N

28 likes

newamericanfunding In or around the Van Nuys area?
Stop by our Van Nuys branch grand opening fiesta for free
food from La Corona Bar and Grill, and a live mariachi band!
We'll see you there!

Marketing Inspiration: Examples of Good Strategy

Myths and Truths

Preparing for Homeownership

Third Avenue Ale House
319 3rd Avenue | Chula Vista, California 91910

Thursday, August 30th
6:30 PM - 7:30 PM

K newamerican

NMLS # 6606 FUNDING

© Qv N

18 likes

newamericanfunding Do you know the myths and truths
about preparing for homeownership? If you're in the Chula
Vista area tomorrow, stop by for a free homebuyer and
seller workshop that will cover what you need to know
about buying or selling a home in the San Diego or Chula
Vista area. Come learn how to make your dream of
homeownership a reality!

K newamerican

NMLS # 6606 F U N DEIENSG

Thursday, October 25th
4:00 PM - 7:00 PM

New American Funding - Cottonwood Heights Branch
6975 Union Park Ave, #300, Cottonwood Heights, UT 84047

© Qv N

27 likes

newamericanfunding New American Funding's
Cottonwood Heights branch is hosting a Trunk or Treat
client appreciation event. If you're a client, agent or a
surrounding business of the Utah branch and you find
yourself in the area on October 25, stop by the event and
join the Halloween fun!
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. Finding your why
Yesterday at 9:15 PM

Our records indicate that you were interested in
refinancing with Better.com, but didn’t end up
completing an application.

B & better xbetter

MORTGAGE MORTGAGE

When you apply and lock a rate by midnight on

il there, This is a natification for dezking28@gmail.com on Monday, April 30th, you'll earn $1,500 in lender
c : _ credits at closing.”
. Wondering if you should refinance? People behalf of your loan consultant, Holly Haynes:
choose to refinance for many different reasons, please schedule a call to complete your Ref Start a new application to take advantage of this
: so we pulled together a list of the six most com- Readiness Assessment at a time that is conve- offer:
mon — along with tools to help you understand if nient for you.

now is a good time for you. Check this 3-minute

read off of your to-do list:
‘ SCHEDULE A CALL

COMPLETE YOUR APPLICATION

LEARN MORE

Not sure if now is the right time for you to refi-

To ensure that your call goes smoothly, we en-
courage you to take three minutes to complete

nance? Schedule a Refi Readiness Assessment

Once you’ve decided on your why, complete your with one of our non-commissioned Loan

your pre-approval beforehand.

pre-approval application in minutes. Consultants.

24 better.com SHARE < better.com SHARE < & better.com () Share
= wbetter [ coninue | wbetter —
° — G')better MORTGAGE = @better @/
How Iong . 3 minutes until basic pre-approval
why should I refinance? @ « 3 minutes to see if you qualify -

° + 30 minutes to lock your Better rate

« 30 days to cl i
ays to close Hi there, What is the address of the property

] S
The Better guide to mortgage refinance can be yalisrerefinancing

— What you'll get accessed here:
* Rate lock, any time

* Aninstant Loan Estimate
° « The Better Price Guarantee DOWNLOAD THE GUIDE Apt/Unit

ZIP code

Address

Who thisis for
L] . ) n n
g% * You want to save money on your existing Pro-tip: After you finish reading the guide, take
itha | ; )
ikl three minutes to get pre-approved — you'll get City
* You want to pay off your mortgage in less .
time access to personalized rate quotes and you can
L]
* You want to change your loan type, (e.g. see if you qualify for any affordable lending State

from an adjustable to a fixed-rate) .
discounts. o
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EAV:JZ.thmg You Need to Know Before You Make the Lennar and Opendoor have teamed up to help you buy
' your new Lennar dream home and sell your current =R

home in one simple, seamless transaction. l[nn
AR =
ﬂ MOVE
THE ACKER

GROUP

LENNAR | Opendoor

Local Moves Are On The
House

FREE HOME BUYING & SELLING SEMINAR
Register today!

Buy a new home with us and we’ll pay for
your move (up to 50 miles) if you prequalify
by 8/31 and close by 9/30.*

o Call Us
LENNAR.COM
Trade In Your Home. Upgrade Your ‘ Learn More ’
* 19 seminar L :

Don't miss out.

GROW HOME LOANS

' Grow

. FREE APPRAISAL! - SAVE s525! NMLS 1500681

Owner/Founder

FREEAPPM (704) 314-4200

Info a Growhomecloans.net

. l‘ ECI{IE T Valld for ALL residentinl clicuts pre-mp Growhomeloans.net
by 11/15/2019 with 630+ credit 615. 8. ulllc_uc SL
S Floor

Charlotte, N

\~

9 N
COLTEN 2z ]
MORTGAGE gg j —

U
» %0 Cha‘rleston &

16&&@’5’%‘;
Lisa 843-437.787%
Jon 843-384-8755

NMLS 7 1756805
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¢ We care about the planet and are environmentally On top of waiving all Underwriting, Processing,
conscious! #growhomeloans #green #gogreen Application, and Credit Report Fees, we are now
. #homeloans #mortgage paying for appraisals as well! Give us a call... See More

- | (888) 417-6043
. -NOW OFFERING §REE APPRAISALS!

o

NMLS#1756805

THROUGH 10/15/19

° Il
You don't need down payment assistance, you L6t us:save you TIME ANDMONEY!!

need a new lender! Grow Home Loans - No Fees,
... See More DID YOU KNOW THE

You don't need down payment assistance AVERAGE CLEAR T%
THE OTHER GUYS & ¢ 45 DAYS?
Underwriting Fee
. R PRlicationiEes & LET UUR SAM ED Y
= Credit Report Fee | *

T Processing Fee 5 U N D E RWR In
—— Commitment Fee T
. s Origination Fee T APPRUVALS

e Appraisal Fee =

Opens in Messenger [ (® send Message

- YOUR LOAN PROCESS!

L]
NMLS#1756805

#newhome #househunting #househunters
#firsttimehomebuyer #ncrealestate #flrealestaye
#mortgage #homesweethome

AREYOU
LOOKING TO
BUY A GREAT,
NEW HOME?

WHY NOT LOOK FOR
A GREAT MORTGAGE
AS WELL?

Grow Home Loans l O (888)417-6043
It's as Easy as 1.5% Down! O www.Growhomeloans.net

Grow Home Loans IJ@
\/,’ Mortgage Brokers Like

@ Send Message L

@ 144 people like this

Home Posts Reviews Videos Photos E

About ¢ Suggest Edits

Q (888) 417-6043

X info@growhomeloans.net

45
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Mortgage interest rates are low, now is the time to see
if you could lower your monthly payment by
refinancing.

CHAT TODAY

Flyhomes Mortgage NMLS #1733272

HTTPS://WWW.FLYHOMESMORTGAGE.COM

A new kind of mortgage company [ LearniMoro ]

HONESTY

INTEGRITY
KINDNESS

RESPEGH)
COMMUNITY

LOYALTY

IT TAKES TWENTY YEARS TO BUILD A REPUTATION
AND FIVE MINUTES TO RUIN IT. IF YOU THINK ABOUT

THAT YOU'LL DO THINGS DIFFERENTLY

WARREN BUFFET

Let us save you TIME AND MONEY!!

D fOU KNOW THE
AVERAGE CLEAR TO

.
LET OUR SAME‘JAY
UNDERWRITTEN
APPROVALS |

SHAVE WEEKS OFF
YOUR LOAN PROCESS!

YO

NMLS#1756805

LOAN OPTIONS // MORTGAGE CALCULATOR // APPLY NOW

You Should
Be Happy
With Your
Mortgage

Take Advantage of
Low Interest Rates!

Are you ready to pay off your
mortgage faster? Or, maybe you're
looking to cash-out some of your
equity to pay for that big purchase.
Either way, you may have great
options waiting for you!

Now is the time to call me and
discover your best rate.

You’'ll be happy you did!

CKED
",{,4 DN‘Ml"_.‘o ] A0 KRV W ATV LN

THANK YOU TO OUR SPONSORS
W, . Sier\l‘jgll\?ggiﬁc

Promises Made. Promises Kept.

CORPORATE SPONSOR

Duncan
Parnell
Lot
PLATINUN M SPONSORS RED CARPET SPONSOR
@

AV condane MM LeveBlvomes
Lo AR M

GOLD SPONSORS
A BT e i B B
A o00s e G ] ==

B G s st oo
Doty 6 voommer [ Tol Brothers
BARTENDER SPONSOR SILVER SPONSORS

LANDEAV@R wallue @TO P

BRONZE SPONSOR FRIEND SPONSORS
e —
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Homeowners who don’t want to keep paying so much
interest to the big banks should really think about
switching to a 15-year fixed with Quicken Loans.
Those paying a mortgage shouldn’t go another day
without seeing this. (No need to worry - we are
experts!)

http://nani.gs/Cam4nZ

SN

Qv W

1,035 likes

azsupremeacademy #choose your #lender #wisely.
#themilesteam #rickymiles #tjjilani #supremelending
#phoenix #arizona #mortgagelender #howtobuyahouse
#firsttimehomebuyer #realestate #customersatisfaction
#househunting

Homeowners who don’t want to keep paying so much
interest to the big banks should really think about
switching to a 15-year fixed with Quicken Loans.
Those paying a mortgage shouldn’t go another day
without seeing this. (No need to worry - we are
experts!)

http://nani.gs/HhJBv7

AO B

15-Year Fixed 30-Year Fixed

Tap Mortgage Balance:

$50K-$100K || $100K-$150K || $150K-$200K
$200K-$250K || $250K-$300K $300K+

CALCULATE NEW*

WWW.QUICKENLOANS.COM
Enter zip; calculate new payment
How To Pay Off Your House At A Furio...

Learn More

FHA LOANS FOR FIRST TIME HOMEBUYERS: LAS
VEGAS

FHA loans require a lower minimum down payments
and lower credit scores than many conventional loans,
making it easier for you to purchase your first home!

Buying a home for the first time is an incredible
feeling, but the loan process can feel pretty daunting -
We're here to make it EASY with FHA Loans!

Tap [Learn More] to see how!

.r.a

— -
FHA LOANS
MAKE IT EASIER FOR YOU TO BECOME A

HOMEOWNER!

LAS-VEGAS-FHA-LOANS-COLTENMORTGA...

Becoming A Homeowner Has Never
Been Easier!

Denver Metro Association of REALTORS coo
1Thr-Q

1. Don't let down payments rule you out.
2. Mortgages won't necessarily be higher than your rent.
3. Look back at market trends and invest well.

4. Don't be afraid of bidding wars.

5. Pre-approved > pre-qualified.

6. Be ready to move quickly.

7. Anticipate spending a little extra.

8. Begin the process earlier than you think you should.

Y% 5 A %

e s
[}
Learn More

17 g T IR\ RS
iy X

WESTWORD.COM

Eight Most Important Things Denver First-Time Home
Buyers Need to Know
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Many Colorado 4, homeowners have heard rumors
swirling around the housing market recently.
Specifically, that interest rates are the lowest they've
been in history and that many homeowners are saving
on average $1,000/mo (and some even more).

Could these rumors be true?

~ wlin - I ACT FAST
MANY PEOPLE SAVE UP TO e | 22 L LSS NO TELLING HOW LONG THEY WILL BE HERE - [N WE JUST
$1000 OR MORE E\(ERY MUNTH e s Fi2 )

[ e e 7 4 + = LOWEREDRATES = *=
A v D e g - 103.25%
NI S W% FIXEDFOR
o < 30 YEARS
WE MAKE IT SIMPLE % m A=

TO START SAVING IN 3 WEEKS UR'LESS'

=
i T = i 4

MORTGAGES

Talk to US first.

B MANY PEOPLE SAVE UP TO
J| 1000 0R MORE EVERY MONTH LET US SAVE YOU MONEY

[0

Watch Again

Learn More
usmortgages.com

RIS oy USMORTGAGES.COM

G R ; i & s
3.25% 30YR FIXED RATE WITH APR OF 4.19% AND BASED OFF OF A 300K LOAN AMOUNT, 740! [ RZ New Colorado Cash Out Program +

AND MIN OF 10% EQUITY. EQUAL OPPORTUNITY HOUSING LENDER #392126 Get Up To 90-Day Break From Mort...
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IS THE TIME
RIGHT FOR
A REFI?

ynShakey
5.716:9303

"'KSNARKEVG:OLY[NMOIYGAGE com

CASH OuUT LOWER SRIP 2

LOWER POSSIBLE
g INTEREST REMOVAL OPTIONS
RATE OF PM1 AVALIABLE

MONTHS
PAYMENTS

MONTHLY
PAYMENTS

Think about it: Now could be the time for
you to take a leap of faith and improve
L4 your current mortgage scenario.
Refinancing doesn't have to be difficult or
time consuming. Ask me how! FOREVER / USA

TO LEARN MORE ABOUT COLTEN

MORTGAGE OR APPLY FOR A W
. REFINANCE SIMPLY VISIT THE QR

CODE BELOW!

CURRENT RESIDENT
6009 BRADFORD HILLS DR.
NASHVILLE, TN 37211

Colten Mortgage, LLC supports Equal Housing Opportunity. NMLS ID ) | | 60215, Syracuse Way, Ste. 104,
Greenwood Village, CO 80111. Regulated by CO Division of Real Estate. CA #60DB087719, FL #MLD1589, KY #MC425905, NC #L-181444, SC #MLS-1628879, TN
#145206, TX #1628879, IL #MB.6761440, IN #1628879, GA #68146, NV #5002, AZ #1004612, WA #CL-1628879, OR #1628879, M| #FL0022842, AL #22820, MD #06-
24760, KS #MC.0025678, MO #21-2544, OK #ML013337.

Interest rates and products are based on borrowers' ability to qualify, are subject to change without notice, and may or may not be available uh time of loa
commitment or lock-in. Borrowers must qualify at closing for B pragv ms, benefits, and/or incentives. e R T T D | o721

Condo Financing 101

condofinancinglOl.eventbrite.com

L\.tVH'hw::\'.x\(l outs of financing
construc condos!

Apr|| 30 2019 -
10:30am

Food and Drinks Provided

rear “""‘@i""“‘

Qv

2. Liked by dublindevelpmt and 20 others

redthomes Condos offer a high value proposition for home
owners by enabling attainable price points without
sacrificing quality. &

But did you know that financing for condos and traditional
real estate are considerably different? )

Equip yourself with the necessary knowledge and expertise
to navigate the home-buying process of for-sale
condominiums by attending the free event hosted by redT
Homes and Mutual of Omaha Mortgage. 3¢

Have a mortgage refinance offer from a bank?

d8d%
Call today to get a FREE second look and advice to
make sure the right product is being offered. (303)

800-4595

NMLS 1788 - Equal Opportunity Lender

Important Mortgage Information

Learn More

<& Alexis Daugherty Real Estate coe
i) Sponsored - @

Colorado First Time Home Buyers can receive up to
$15,000 in FREE money for a down payment! Stop
renting, start building EQUITY today!

'COLORADO
FIRSTTIME
HOMEBUYER.

Alexis Daugherty Real Estate Eb
Licensed Real Estate Agent in the Denver Metr...
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OWNING VS. RENTING

I IT'S A BIG DECISION, SO HERE’S A LITTLE HELP.

When renting or owning a home, there are costs involved. Owning a
home usually has higher up front costs, but while renting may be
cheaper in the short term, buying may be the better option for the long
haul. The information below shows whether renting or buying is a
better option for the given amount of time.

HOME PRICE $300,000 l INTEREST RATE 5.75%

TAX $1787 Mortgage payment
. ADJUSTED PAYMENT $182 Annual tax savings shown monthly

N $1,605 TAX ADIUSTED PAYMENT

$38,326 Bring to Close

$50,047 Total Payment Made OWN l NG
$3,649 Maintenance | $49 980
| ’ '

$25,073 Appreciation

RENTING
$51,304

$11,880 Principal : TOTAL RENT
$5,088 Tax Savings with 2.5% yearly rent
increase
DOWN PAYMENT \
\\ APPRECIATION $30,000 Down Payment
\ PRINCIPAL $25,073 Appreciation
) $11,880 Principal

$661953 TOTAL EQUITY

$325,073  Sales Price
$258,119 o Balance NET AT
$396 ¢ Prorated Tax Owed CLOSE
$22175 o Closing Costs

IF YOU SELLIN

2 years & 4 months

*All numbers are estimates only. Please obtain final numbers prior to closing

mortgageboxnv
Mortgage Box

ONE LOAN

150 MEALS

O Qv N

Liked by brianmaierlv and 49 others

mortgageboxnv For every loan we close at Mortgage Box,
we donate 150 meals to @threesquarelv! We are so proud
to give back to the community that has given us so much.
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AR TL I/ -
'41,,\{11; THANK YOU TO &
. WARL ~4 > 4
AHWARDSE S QUR SPONSORS
72O NMAME
) EVENT SPONSOR
Il
The Jim Allen Grou
° COLDWELL BANKER HOWARD PERRY AND WALSTON
- EVENING SPONSOR
/
i SuNTRuUST
MORTGAGE
ASHTON WOODS gml
) ** THE GRAND ENTRANCE SPONSOR v ovmmmnenonin
A | [[Q]SQUTHERN
** PLATINUM SPONSORS <« <+« o ooonnnnn
' RRBAKER  LENNAR MM “rison
R\ RESIDENTIAL Ml ST —————
e | eeecccccccccctvrcttttcntnnnnes s GOU)SPONSORS ....................................

FMB Eew BT

JCOASTAL - =g

we Hare \nnltnn\ ~~~~~~
o newsobierver.com
E.] Toll Brothers M
‘m ARERCA S LR RO e e M/' HOMES
° 'G'»:v»:u&n»ﬁ1&)4(1»:(‘y«ca;:wi»)s.LvERSMMS(7Tuwv7¢w:0A97;u.»» <<<<<< Y2 E °
NW ;DRSS OGNS s g [
. )]
i FAIRWAY" OnQ¥Financial A
/A e bidin)g Morgages Sevplised DREAM STONE

o | eescesccrccrcericttitiitinncnnns BRONZE SPONSORS «««««« v rvvrvinnn 00000000000006¢

© 5401 Noeth / JPM South Development * Interioe Speciolists, Inc. ® Peak Steel

* Comelot Designs/Cheis Moody-Comelot Creative  ® JWilliomsStoffing * Royol Ocks Building Group, o Division of Mottomy Homes

* Centricity * Lond L of Roleigh, Inc. * Torramor Homes
. ¢ Chesopecke Homes of NC, Inc. . Homes of NC * Ting Fiber, Inc

* Gemstone Homes . Communitios * TopBuild Home Services

* Homes By Dickerson, Inc, * OpenDoor * Upright Builders, Inc
L]

SO0 000NN ONNNBNOIBOIRBOERS s se0 FRIENDSNN”RS:;-'.,»:.A‘» T I Iy

¢ Coruso Homes ¢ Don Ryon Builders ¢ Reword Builders

® lardan Pointe /IPM Sauth Develooment . Tlodi'ioy: ot Waoke Forest/IPM South D-volool:unl #20' 9MAME
L]
L] L] L] L] L] L] L] L] L] L] L] L] L] L]

A MAME
2017
AWARDS

L O CKED MAJOR ACHEVEMENTS 1% MARXETING EXCELLENGE
NNovM'°‘

THANK YOU TO OUR SPONSORS
PPWA SierraPacific

yAGH
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Rt COLTEN REALTOR PARTNER
woreel  CONCIERGE PROGRAM

RELOCATION

O
S
GET THE BEST SEARCHING FOR A NEW HOME?
} OUR ExcLUsIVE WE CAN HELP... AND THEN SﬂME. |
il REALTOR . AN
\. PARTNER

o RECEIVE A REDUCED CLOSING COST
o SERVICE FROM PROVEN 3-STAR AGENTS
o QUICK PRE-APPROVAL & ASSURANCE OF CLOSE

EXPERIENCE THE SMOOTHEST HOME BUYING PROCESS WITH COLTEN MORTGAGE & BEACON RELOCATION

£1% i iy
N - \@ -
a \
f ,
- »y >
- 4 > P Y, .

o WANT T0 CAPTURE MORE LEADS?
o WANT TO GIVE SOMETHING BACK T0 YOUR CLIENTS?
o WANT A 3-STAR REALTOR EXPERIENCE FOR YOUR BUYERS, EVERY TIME?

WE PROVIDE CONCIERGE SERVICE WITH ROUTINE REPORTS ON THE STATUS OF YOUR CLIENTS.

GIVE YOUR BORROWERS THE SMOOTHEST HOME BUYING PROCESS WITH THE BEACON RELOCATION PARTNERSHIP

COLTEN BEACON & BEACON &
7 ‘ MORTGAGE RELOCATION 7, ‘ ﬁ%{f& RELOCATION

COMMUNICATION | COMMITMENT | CONVENIENCE A PREMIER REAL ESTATE COMPANY COMMUNICATION | COMMITMENT | CONVENIENCE A PREMIER REAL ESTATE COMPANY
APPLY IN MINUTES AT COLTENMORTGAGE.COM BEACONRELOCATION.COM/COLTENMORTGAGE COLTENMORTGARE.COM BEACONRELOCATION.COM/COLTENMORTGAGE
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s ww:  Barry L Overton is with Amy Reczek and Corey  «.e
f%  Tressler.
53 mins - Q

| LOVE HELPING BUYERS, BUT THE FIRST TIME HOME
BUYER CLOSINGS HOLD A SPECIAL PLACE IN MY HEART!
Congratulations to Leressie Ashley on her first f,q purchase.
Christina Rivera Ashley thank you for the referral and
trusting me to take care of your baby. We were able to
negotiate an awesome deal. It was a pleasure to serve.

While most Realtors work with one good Loan Officer, | have
the fortune of working with an entire lending Team! Corey
Tressler, Amy Reczek, and Sonya Thomas THANK YOU L
so much for the once again stellar work on getting us to the
closing table with O hiccups! Colten Mortgage Rocks!
#barryovertonrealtor #fiftyll80living #denverrealestate
#yourdowntownrealtor #coloradodreamhomefinders

/z,)'/ Cmericandsitle
i - 2 ‘ :

h. p N ": Q :

N/ » = v r '

< coltenmortgagetn
64 314 401
Posts Followers Following

Colten Mortgage

Loan Service

A local lender you can trust! Serving Nashville by
providing unmatched

«Communication

-Accuracy... more
www.coltenmortgage.com/renee

Contact v

COMMUNICATING X
EARLY AND OFTEN J%
BEING INTENTIONAL |8

IN OUR ACTIONS L

]
Ny Dlnomcid:

/ Mortgage Loan Officer, NMLS #2036326
2d-®

Getting Approved For Your Dream Home Is Now Easier
Than Ever!

0

= COLTEN
MORTGAGE

COLTEN AFFORDABLE PURCHASE PROGRAM

A down payment/closing cost assistance program available for FHA, VA &
USDA loans.

. 4% Toward Down Payment/ Closing Costs
[l Minimum 660 Credit Score Required
. 20% Of Balance Gets-Forgiven Each Year,

Total Balance Will Be Forgiven After 5
Years

*CONTACT TO APPLY

Colten Mortgage
Quinae Davis, Loan Officer
C: 931.220.7087 |0: 615.647.8776

qdavis@coltenmortgage.com coltenmortgage.com/davis
NMLS #2036326




Mortgage Box
Mortgage Brokers

233 583

posts followers

1,953

following

We're a mortgage company based in Nevada passionate
about funding dreams and inspiring our community!

@ NMLS #: 381494
<:info@mortgageboxnv.com
linktr.ee/mortgageboxnv

9435 W. Russell Road Suite #110, Las Vegas, Nevada
Followed by agentformula, brianmaierlv, zagarrealtygroup + 3

more

Call Email

ONE LOAN

150 MEALS

=

1K

!él FREE

|38 TRAINING jm

VIDEOS! &= < -
—

mortgagebaix

Directions

100 FIVE STAR
REVIEWS!

*****

.

ONE LOAN

150 MEALS

Increase your
productivity
with 10,000
steps a day

“If you want the fairytale
experience with your
home purchase, you

need to work'with Brian
Maier and his team of
professionals.”

The true cost of |
waiting to buy in _

, loday's market

100 FIVE STAR
REVIEWS!

% % %k Kk

L

TODAY'S CHALLENGE: '

GOOGLE
YOURSELF!

,‘ A vnv
i
ab”

mortgage:

How you can double
your money every
two years

THE MORTGAGE BOX PROMISE

AVERAGE
15 DAY
CLOSINGS

UPDATES
AT EVERY

". DEBBIE MAIER *

DIRECTOR OF OPERATIONS @
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29 249 958
Posts Followers Following
Mortgage Goat
Providing the lowest residential and commercial
mortgages.

#MortgageGoat has you covered.
mortgagegoat.com

2577 University Ave, San Diego, California
Followed by nsdrei

Follow Back Message Email v

‘ TOSSIT
Worried about

getting a mortgage?

Don't be, it's
easier than ever!

-
h MORTaAGE
GoAT

% MORTGAGE
77 GOAT

” don't
You'need 20%

of your home's purchase price
as a down payment

Down payment is the only

out-of-pocket expense
when buying a home.

It's more like 5%.

>

Mortgage rates
are dropping to
record lows

‘mortgage payment
Il interest rate of a loan

lof" home to help cover other purchases

lge companies

Let us help you today.

Jumpstartyo - %
home buying ny Fun Fact
rocess Why you need an
P = Escrow when buying a .
/S | ﬁome' You can refinance as

~ MORTGAGE TIPS

3 First Time
Buyer Mistakes
To Avoid

I
Qv - N

13 likes

mortgagegoatofficial First-time buyer? Don't make
these rookie mistakes. What do you wish someone
told you on your home buying journey?
#MortgageGoat

1. NOT CHECKING CREDIT
REPORTS AND CORRECTING
ERRORS

If your credit report contains errors, you
might get quoted an interest rate that's
higher than you deserve. You may request a
free credit report each year from each of the
three main credit bureaus.

&)

2. GETTING JUST ONE
RATE QUOTE

Mortgage interest rates vary from lender to
lender, and so do fees such as closing

costs and discount points. Make sure to shop
around for the lowest rates.

3. NOT LOOKING FOR FIRST-
TIME HOME BUYER
PROGRAMS

Ask a mortgage lender about your first-
time home buyer options and look for
programs in your state.
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~N /4

MORTGAGE
/T )Y GOAT

Qv

9 likes

mortgagegoatofficial There are tons of financial
myths floating around at the moment, which is why
our team of experts is here to help take the... more

N

#1 You won't save that
much by refinancing

With interest rates hitting
record lows, you can save
tens of thousands over the
life of your loan.

%

#2 Your current lender
can offer you the best
rates

It's important to shop around
& compare pricing - which
Mortgage Goat does for you.

A

#3 Refinancing is only
about getting a lower
rate

There are many reasons to
refinance, including taking
cash out or getting a shorter
term to save on interest.

MORTGAGE
GOAT

o

ﬂdonT
You nheed 20%

of your home's purchase price
as a down payment

It's more like 5%.

O Qv N

21 likes

mortgagegoatofficial Most first time buyers see
down payments around 3-3.5%.
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Fnonems
. /7)Y Goar

' HOME IS
" WHE
+ THE

30 year fixed
mortgage rate

© Qv

17 likes

N

mortgagegoatofficial We don't make the rules, but

we do bend them (not really, we just look for the best

How much of a down
payment do you
need?

Minimum down payment for a house
varies depending on the type of
mortgage:

Putting at least 20% down on a home will increase
your chances of getting approved for a mortgage at
a decent rate, and will allow you to avoid mortgage
insurance.

MORTGAGE
GOAT

N oav

© Qv

12 likes

mortgagegoatofficial If attempting to understand
the world of mortgages feels like trying to decipher
hieroglyphics, talk to us, we're fluent! Click the link in

possible rates). #MortgageGoat

..

Most lenders have 1
investor and 1 set of
pricing. We're at 107

and counting. What
does this mean for
you? The greatest
everything.

MORTGAGE GOAT

Qv

17 likes

mortgagegoatofficial Ever wonder why we call
ourselves Mortgage Goat? Four words: Greatest Of
All Time.

#MortgageGoat

our bio to get started. #MortgageGoat

MORTGAGE GOAT

The 3
greatest
things in life
to hear

I

1. You've won the lottery
2. | saved you the last slice [
3.Your mortgage loan has

been approved

N oQv N

20 likes

mortgagegoatofficial Our favorite thing in life to
hear is "Your mortgage loan has been approved", but
we wouldn't mind hearing "You've won the lottery"
either iy #MortgageGoat

e CHECK YOUR CREDIT REPORT FOR
ERRORS

e BECOME AN AUTHORIZED USER ON AN
EXISTING CREDIT ACCOUNT

e APPLY FOR A SECURED CREDIT CARD

e KEEP OLD CREDIT ACCOUNTS OPEN

%MORTGAGE
/T )Y Goar

21 likes

mortgagegoatofficial We can't improve your dating
life but a good credit score is close enough!
#MortgageGoat

' STUDENT
LOANS?

No Problem!

N

7 likes

P
SHOULD YOU
REFINANCE YOUR
MORTGAGE?

.1

© Qv N

13 likes

mortgagegoatofficial Here are a few reasons you
might consider refinancing: -You need to change
your loan term

-You need cash to pay off debts

-You want to do home improvements or renovations
-You want to save more for retirement

-Working with #MortgageGoat is a good time W

6 QUESTIONS TO ASK YOUR

MORTGAGE
BROKER

1. Which type of loan is right for me?

2. How much of a down payment should | put down?
3. What are the current interest rates?

4. What kind of house can | afford?

5. What will my mortgage payment include?

, ’ 6. Do you offer rate locks?

Qv N

Mortgage Goat experts can find the lowest rates by
instantly comparing hundreds of lenders!

mortgagegoatofficial State agencies have started to
offer resources to help first-time homeowners
throughout the process, and extra assistance is
available to those with student loans, veterans, or
public servants. There is hope (5 #MortgageGoat

F,MORTGAGE
IT)Y Goar
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Do TRI Pointe Homes Colorado
" Sponsored - Q

Lock in a low interest rate on a move-in ready home today.
To view available homes and find more information, visit
online today!

LOCK & LEAVE
YOUR WORRIES BEHIND!

Lock In A Low Interest Rate On A Move-In Ready Home Today!

*Term, and
conditions apply

LOCK & LEAVE
YOUR WORRIES BEHIND!

Lock In A Low Interest Rate On A Move-In Ready Home Today!
*Term, and
conditions apply
Move-In Ready Homes In Colorado

Fam

il |

0
T e R A e

Guild Guilq Mortgage
merterse  @guildmortgageco

You deliver the inventory. We'll deliver the loan.
Together, let's build communities. #Builders
#GuildMortgage https://t.co/MJRWpYXAET

Responsive local processing,
underwriting and funding

Guild

mortgage

OWN WHAT MATTERS

Looking for a house?
See how much you
can really afford.

)

Not available in all states. See
better com/terms. NMLS #33051

xbetter

MORTGAGE

- 58
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WEEKEND

PRE-APPROVAL

s T E P s T U Getting pre-approved before looking at

properties already puts you at an advantage

. over other home shoppers. It will help you
understand how much you can realistically
afford and shows that you've considered the

next steps in the mortgage process.

Jen is on call this weekend to answer
any of your mortgage questions!
Give hera call...

P 720.398.7435
: § 7N APPLICATION

Apply for a mortgage either online or with
your mortgage lender. They will provide

you with all the loan options based on your A FEW THINGS THIS SYMBOL STANDS FOR:
individual circumstances after you've sent
. - . all necessary documentation. LOYAL
ENERGETIC
UNDERWRITING GROWTH
) INTEGRITY
After you have submitted all your TEAMWORK

documentation, your loan will be reviewed
and our underwriters will verify all your
information. During this time, an appraisal
will also be ordered to help establish a

property's market value.

. : ~ ‘ CONDITIONAL APPROVAL

Our underwriters will Issue a conditional
approval and request any additional items
needed to get your loan fully approved.

WHAT DO YOU NEED FOR A PRE-APPROVAL?
et FINAL UNDERWRITING

. The underwriter will then do a final
» Two most recent W2's review and give their final approval. Once
complete, you're clear to close!

CROSSCOUNTRY MORTGAGE™

‘ @ TEAM GAVIN

» Two most recent pay stubs -
noun | team-work | \ tem-wark

Teamwor

» Two most recent and complete bank statements CLOSING

* A copy of your photo 1D When a loan s clear to close, your lender
will reach out to confirm the date and

location of your closing and let you know
the amount you will need to bring to your

» Self-employed borrowers may need to provide additional documentation.

Definition of teamwork

closing date.

work done by several associates with
each doing a part but all subordinating
personal prominence to the efficiency
of the whole.

Ready to get started? Call today!

720.398.7435 @D TEAMBAVIN |

RTGAGE. LL(




Colten Mortgage : Marketing Playbook

[ ] [ ] [ ]
[ ]
Marketing Inspiration: Examples of Good Strategy
CHEERS T¢
. Movement Mortgage ML | @ e
: e ‘ GIL L) S — SUMMER!
LR N e, o B s e CacWl  SUCCESS IS ND ACCIDENT. yam
¢ Loan Service ] . ) B, ) WHAT YOU WANT” WITH A 4.25% APR RATE OR HIGHER? PERSlgvlstRﬁElE],vﬁgEgﬂmﬁ, a -r:
Movement Mortgage Carolinas Region % { helen keller J AﬁTDUIJDIHIS’lTﬁﬁFSl}\EE'FLIE\EIE
° OF WHAT YOU ARE DOING
NMLS #90036- Movement Mortgage OR LEARNING TO DO.
NMLS #39179
L] CONGRATULATIONS TO LORRI
www.movement.com/geoff: brown ' o T @ F em—
19600 W. Catawba Ave, Suite B200, Cornelius, North TOP 10 IN THE AMOBILE APP TO IMPROVE DOWN TO BUY A HOME
. Carolina COMPANY! YOUR MORTGAGE PROCESS i
593 Followers 603 Following =t I :E;'ﬂ
. Followed by movementmtg ;
Following v Message Contact v MOBILE 1 c.. o
BB e ) oo pxeress S f
R R T RECORD TEATTITUDEYOU [
' y O , > OF APRIL!! BRING TO THE DAY IS
. OURTEAM  CULTURE  REVIEWS EVENTS - - M B (e— L : WHAT THE DAY WILL

BRING TO YOU. GREAT
ATTITUDE, GREAT DAY.

Il

' HH Y

. CHEERS T¢
THE FIRSY
DAY OF
i SUmMER! .
R YOUS VG e eatiyond heronohees s
‘ S ARl ORTGAGE suchE ?Ss :is“t(«[[]] \ﬁ%%? s e e e
WITH A 4.25% APR RATE OR HIGHER? i , ) $ oS info that she gets sent will be turned into
PERSEVERANCE, LEARNING SN G et ol berurned
’ ’ N in a short period of time and closed when
STUDYING, SACRIFICE frashor pert
AND MOST OF ALL, LOVE e
. 4 and Jennifer sure is an instrumental part
OF WHAT YOU ARE DOING e
OR LEARNING TO DO. et
ﬂ
. ® ‘ -
Not enough snace fc
[ ]
.
[ ]
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OWNING VS. RENTING

I IT'S A BIG DECISION, SO HERE’S A LITTLE HELP.

When renting or owning a home, there are costs involved. Owning a
home usually has higher up front costs, but while renting may be
cheaper in the short term, buying may be the better option for the long
haul. The information below shows whether renting or buying is a
better option for the given amount of time.

HOME PRICE $300,000 | Sevesrvresas

TAX
. ADJUSTED PAYMENT /

$1,787 Mortgage payment
$182 Annual tax savings shown monthly

$'I,605 TAX ADJUSTED PAYMENT

$38,326 Bring to Close

$50,047 Total Payment Made OWN I NG R ENTI NG
$3,649 Maintenance | $ $
$25,073 Appreciation | 49’980 51 '304
$11,880 Principal m

$5,088 Tax Savings with 2.5% yearly rent
increase

DOWN PAYMENT

\ APPRECIATION $30,000 Down Payment

PRINCIPAL $25,073 Appreciation
$11,880 Principal

$66,953 TOTALEQUITY

$325,073  Sales Price
$258,119 o Balance NET AT
$396 ¢ Prorated Tax Owed CLOSE
$22175 o Closing Costs

IF YOU SELLIN

2 years & 4 months

*All numbers are estimates only. Please obtain final numbers prior to closing

Don't Be Fooled...
Homeownership Is A Great Investment!

Here are the top
Financial & Emotional
reasons to own a home
according to
Harvard University's Joint
Center of Housing Studies

Housing is typically the one
= ’ leveraged investment
available

Owning a home is a good way
to build up wealth that can be
passed along to your family

va )
A‘ You're paying for housing
$ whether you own or rent You'll have a physical structure
providing space and safety to
ﬂ you and your family
w~ . Owning is usually a form of
"forced savings"

0 It gives you control over what
you do with your living space,
like renovations and updates

There are substantial tax
ﬁ benefits to owning

Owning is a hedge against

.l.. inflation

It means having a good place
to raise children & provide

them with a good education

15t Time Buyer
Education Class

Presented by :

Mark Jones — Producing Branch Manager
LaRaelle Muller — Loan Officer

THE WM TEAM B

/v\\ CADEMY]|

MORTGAGE CORPORATION®

THE SHOPS AT LA CANTERA
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%= Hey Denver!

Let's cut straight to the rates, Colorado. Get 1.99%
Dreaming of buying your next home? Mortgage Rates I

fixed with NO lender fees. Rates dropped, but will
rise soon. We want to help homeowners save up to
$500-$1,500/mo (or more)!

We know that there are a lot of little intricacies that
can make home buying a daunting process so we l
have put together a FREE Home Buyer’s Guide which

6/24/2019

Refinance with US now to:

. 7 i i ' ' will teach you how to: EHA & VA rates: Pyper Lund
_] Lock a fixed rate in the 2's before a spike y 30 year fixed - 3.375%
& Cash-out for home improvements before . . Conventional Rates* (20% down) C
. market cools Get Pre-approved 30 year fixed - 3.99% e pyperlund
- . 20 year fixed - 3.375%
£s3 Maximize savings - $0 lender fees! —— - BUILT witw TRUST
15 year fixed - 3.5%
. Find a Realtor y N

7/1 ARM - 3.875%

\ Lower monthly payments
10/1 ARM - 3.75%

(303) 249-0369
plund@ccmclendina.com

Search for Homes :

. Get up to 90-day break in mortgage payments

nvestor purchase* (25% down): pyperlund.com
30 year fixed - 4.875% Licensed to originate: CO
. Make an Offer *FICOs of 740+ for SFH

1.99% MORTGAGES

. FIXE D L A Move into your dream home O Q V N

. 3 Our FREE Home Buyer’s guide will walk you through .
ﬁ)é\‘:le‘rou;’ merta this process step-by-step A-Z on how to buy your 6 likes
) N Le|r°‘ d):ar - home. 1858realestate Mortgage Rates for 6/24/2019
) “\ Click the “Download” button below to download #1858realestate #cherrycreekmortgage #pyperlund
your free Home Buyer’s Guide! #mortgage #homemortgage #mortgagerates
- = #interestrates #lending #fha #va #valoans
: _ #conventionalloans #adjustableratemortgage #fico

#downpayment #30year #homeownership #realestate
#denverrealestate #coloradorealestate #denverrealtor
#coloradorealtors
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Many Colorado 4, homeowners have heard some rumors
. swirling around the housing market recently. Specifically,
rumors that interest rates are dropping and that many
homeowners are saving on average $1000/mo (and some
even more).

. Could these rumors be true?

USMORTGAGES.COM

\ Dropping Interest Rates Open Short

. Window To Get Monthly Savings...

"I' would highly recommend Ideal Home Loans. Every step of
the process was handled great by everyone we dealt with.
Great company with great people." - Mark L.

Why Are Homeowners In Colorado Refinancing Their
Mortgage?

1. Reduce monthly payments

2. Lower your interest rates

3. Take cash out of your home

4. Simply explore what options are available

Looking to speak with an expert about Refinancing? We'll
help in making the right decisions with confidence.

Home Loans

IDEALHOMELOANS.COM

First We Listen. Then We Lend.

We're here to make the mortgage process...

i Ideal Home Loans oo
eal
w=  Sponsored + @

"l just completed a mortgage refinance with Ideal Home
Loans. This is the second time | have worked with Ideal
Home Loans, and both experiences have been great. They
processed everything quickly and efficiently. | would not
hesitate to recommend Ideal Home Loans to any of my
friends and family." - Matthew R.

Serving Colorado

Denver Residents Are Asking "Should |
Refinance My Mortgage?"

Learn More

IDEALHOMELOANS.COM
First We Listen. Then We Lend.
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This is a big deal! The conforming loan limit is going up over
$30,000, which means that you can get a conventional loan

up to $484,350 (this is higher in some parts of the country).

NEW CONFORMING

LOAN LIMIT

TO $484,350

*Some parts of the country have higher limits

es.com/sites/amydobson/20

ydobson/
~for-2019-per-federal-housin ency/#7e9d1ea626bf

COLTEN
/ | MORTGAGE

Colten Mortgage | 6021 S Syracuse Way | Ste 104 | Greenwood Village, CO 80111 | Corporate NMLS #1628879 | Equal Housing Lender

pﬁ@ 30-Year Fixed

The Real Estate Market
is projected to have a
GREAT year in 2019!

Interest Rates will rise, as
Price Appreciation starts to
slow to more normal levels.

Historic Rates )
IS A EIL| 1970 8.86%
1980 12.7%
1990 8.12%
2000 6.29%

Sales of New & Existing
Homes will climb as more
inventory comes to market!

Even with rates rising, you
can still secure a lower

rate than your parents or
grandparents did!

>

Home Prices

Home Price Index

\
According to CorelLogic’s | ;"E

Home Prices in 2019
will appreciate by:
year-over-

4.8% -

*Historic normal home price
appreciation is 3.6%

3

S

AP R [ 624 2 W2018
in millions MW 2019

6.08 6.07
6.04
2 6.00 6.00
I I ] I
BA NAR

Freddie Fannie M
Mac Mae

6
.

~

>

@ Keeping CURRENT MATTERS

Source: Freddie Mac, Fannie Mae, MBA, CorelLogic & NAR
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Guid  Guild Mortgage Company

Are you a Realtor looking for partners? We do
everything we can to help you keep your customers

on board, happy, and engaged throughout the
entire process.

Should | Buy Now Or Wait Until Nexﬁ. Year?

4.30%
$250,000
$1 237.18

Are you one of the many Millennials (born
between 1987 - 1997) who sees your friends
and family diving head first into the real
estate market and are wondering if now is
the time for you to do the same?

Find out the difference a
year could make!

REMEMBEF% THAT THE NEXT TIME YOU

HEAR RATES ARE IN THE 5 & 6'S!

-

i H

A

Next Year

Interest Rate

Freddie Mac Projection 2019

Home Price

Corelogic Projection (#4.3%)

Mortgag ePa&yment

Per Month - Principal & fnterest

5.10%
$260,750
$1 415. 74

a home rf p’ncé's & intercst rates were to increase aver o pened of time. "

| A
i

O Qv

9 likes

uptownrealtygroup Just a little something to remember
when rates in the 5's and 6's seem "high... more




Colten Mortgage : Marketing Playbook

Marketing Inspiration: Examples of Good Strategy

24 981 4,516

posts followers following

Follow Back n

The Collective Lending Group

Real Estate

Financial Freedom Is Possible

"Are you overpaying in your Mortgages when buying Real
Estate? We can help! Ask us how..."

NMLS #1747294

www.tclg.mortgage/

Follows you

©000

Mortgage Tip Happy Client Freedom<” Smart Money

Call Email

HH
Il

@

OUR TEAM HELPS DETERMINE WHICH
'MORTGAGE PRODUCT

IS BEST'FOR'YO

AND THEN SUPPORTS YOU EVERY STEP OF THEWIAY)
INA VERY QUICK AND EFFICIENT:
PROCESS.
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IS BEST'FOR'YU

AND THEN SUPPORTS YOU EVERY STEP OF THE WAY;
IN'A VERY QUICK AND EFFICIENT
PROCESS.
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While YOU focus on sales, let

us focus on the rest.

We recognize not everyone has

A manager is vital to the

Have you seen both our

the same strengths, which
means success can be found in

We provide all in-house various ways!
@ operations for the life of the @
HD loan, including Marketing, HR, @U At Colten, we shape the

Communications, Recruiting, branch around YOUR
Data Analyst and Training @ strengths, so YOU can

teams to support your branch. maximize YOUR success!

v
©

success of any branch. YOU
can be the person the
spearheads the growth of
YOUR team!

Colten supports YOUR vision to
create opportunity for YOU
and YOUR team to thrive.

Employee and Client reviews
online? If you haven't, you

hould!
@ !

We take immense pride in the

providing the best experience

R for everyone, including team
members and clients.

AUTONOMY

SUPPORT

Huordeg Ty (ppmers

James in South Carolina
on working with our
Loan Officer, Julie.

Maysa in Colorado on
working with our Loan
Officer, Renata.

Julie and her team are attentive, and
work to find the right product to fit the
customer. We are so pleased and
enjoyed this experience. Julie made
you feel welcomed, and renewed our
energy each time we spoke. Thank you
all from the depths of our hearts!

Great lender! | highly recommend her.
Excellent in communication and
updates. She was creative and helped
my client get the best interest-rate,
bring less money to closing and with a
lower mortgage payment. | highly
highly highly recommend Renatal!

RESOURCES

The Adkins in
Tennessee on
working with our
Loan Officer, Renee.

From day one, everyone at Colten
worked tirelessly to ensure that
we received the best rate, and set
us up for the best long term
financial situation we could
possibly be in. They went out of
their way to make sure our every
need was met. What could be a
super stressful experience was
absolutely seamless.

Renee took EXCEPTIONAL care of
us, but we were also blown away
by the care EVERYONE on the
team put into our case making
sure every single thing was
perfect, even up until the last
second.

My biggest praise is their ability
and the importance they put on
communication. Whenever we had
questions they were there with an
answer, and explanation, and a
GOOD ATTITUDE. We are super
thankful for you folks and all of
your help!

LEADERSHIP

b3y

W

Social Survey: over 1,200 reviews with
an average ranking of 4.8 out of 5

Google Reviews: 256 reviews with an
average ranking of 4.85 out of 5

Birdeye: 132 reviews with an average
ranking of 4.7 out of 5

Zillow, Indeed and Glassdoor: 26
reviews with an average ranking of 4.95

out of 5

Corey was thorough and
always available if | had
questions about the loan or
the process. A completely
pleasant and pain-free
experience! Thanks, Corey!

- Kimberly

Good communication,
timely response,
simplicity!

- Ayhan

EMPLOYEES

2017 | 2021

Everything went smooth
from the first phone call to
the signing of the papers.

- Jason

It was an easy and simple
process with most of it being
done on-line. We shopped
around and could not beat the
rate. We are so thankful for the
assistance we received. We
could not recommend at higher!

- Dwight

BRIANEHES

2017 | 202

OF OUR CLIENTS WHO COMPLETED OUR SURVEY IN 2020, 'WERE REFERRALS FROM
FAMILY, FRIENDS, BUILDERS, OR REALTORS.

* WHAT DID OUR CLIENTS LOVE ABOUT US IN 2020? MORE THAN HALF LOVED
ABOUT US! OF THE 844 SURVEYS WE RECEIVED, 491 LOVED EVERYTHING ABOUT THEIR
EXPERIENCE. RUNNER UP WAS OF COURSE AS OUR FOCUS IS
KNOWING OUR CLIENTS AND CUSTOMIZING OUR SERVICE TO THEIR NEEDS.

WHEN WE ASKED OUR SURVEYED CLIENTS IF THEIR EXPERIENCE WAS GREAT, OK, OR
UNPLEASANT TOLD US IT WAS
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COLTEN'S COMMITMENT

COLTEN
MORTGAGE

® () &

Dez King Imogen Coe
Director of Marketing Director of Communication

Molly Yockey
Vice President of Training

sy ey ey

If you are good at what you do, you can work anywhere. If you are the best, you work at Colten.

il %

2)
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©
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We pride ourselves on being the best and
providing the best experience possible to
both customers and employees.

Ranging from client satisfaction, to team
morale; we strive to out-do our competition
in every aspect of the Colten experience.

Brant Phillips ¢ Chris Moon

CEO

Devin Harper
Director of Recruiting

Coo

Kristen Mrdjanov
Director of Human Resources

Jon Eldridge
Vice President of Sales
Breaker of Cameras

Our energetic atmosphere and fast paced
environment, can all be attributed to our
high expectations for ourselves.

Company growth is a continued goal of
Colten's. Join us on our mission as Colten
aspires to become a national brand!

We are always looking for go-getters in
hopes of continuously unlocking the doors of
growth and achievement.

If you have a competitive mindset, positive
attitude, and a drive for success, you will
have no problem fitting into the family!
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AR LLLE ToeLEBRATING
g ol B NN R success

At Colten we believe a joyful work
enviroment is the leading force behind
our success.

At Colten we prefer to show our beliefs
Qrough everyday interactions, accountability
and support.

ﬂCommitment

Colten's Community

CULTURE

° ° .
co m m u n I catlo n Our culture is rooted in strong We are committed to providing the
= = " &

relationships and mutual trust for all, both
inside and outside the office.

(/

CULTEN CARES /)Convenience .

Do noHarm. Be Intentional. Be Resourceful
Have the courage to lead & Allow yourself to be vulnerable

culture and resources to deliver, sustain
and grow you and your production.

o M sV IYICATION. CONVENIENCE. © .
BN Your Branch.

o Your Vision. o

Have you ever thought if given the opportunity, you could build
) ) ) ) ’ and lead a successful operation? ) ) ) ‘
) ) ) | ) At Colten, you can! We want you to be the centerpiece of the ) ) ) )
. . . . . branch you always envisioned, and lead your team to success! . . . .
. . . . . COLTEN . . . .

MORTGAGE
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| Validation.

- Check your
results and

. Improve your
| strateqgy.

We focus on results.

One way that we maintain a high level of client satisfaction and service is by sending
post-close surveys to each of our clients. The survey feedback provides us with
important information that will help us discover where and how we can improve.
We take pride in identifying our weaknesses and turning them into strengths.

With our company culture in mind, we are always striving to build our team of Loan
Officers with accountable professionals who share our vision and goals.

To help you stay inspired, organized, and focused on your goals:

Download your Loan Officer Business Plan here.

Download your Weekly Activity Checklist here.

Download your Marketing Lead Form here.

Download your Workflow Checklist here.



https://app.box.com/s/2cayg0li9hz4wdsqn1alq2i87701nhya
https://app.box.com/s/b4dl35g69mz4iivehqofo24lvyk1kfq2
https://app.box.com/s/89amsiojagjy9i9me85r9nrof5jbwxd9
https://app.box.com/s/cel9nnnnl51grb00h27b48ijboco8pfw

Colten Mortgage : Marketing Playbook
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COLTEN
MORTGAGE

Loa n Office r B“Si ness P l.a n Download your Loan Officer Business Plan here.

1. Whatis my desired income?

2. Average commission per loan for last 12 months $

3. Number of funded loans required
(#1 divided by #2)

4. Average loan amount for past 12 months?

5. What is my dollar closing goal?
(#3 x #4)

6. Funding to application %
(should be minimum of 80% - target of 95%)

_________ %
7. Calculate the number of applications needed to meet
funding goal (#3 divided by #6)
8. Pre-qualification to application conversion rate
(should be minimum of 25%, working toward 75%)
%

9. Number of pre-qualifications required
(#7 divided by #8)

10. Refinance % in previous year?

11. Hourly wage (#1 dividedby2,080) %



https://app.box.com/s/2cayg0li9hz4wdsqn1alq2i87701nhya
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. Weekly Activity Checklist

. Week of

. O Attended _____ Networking Events

’ O Attended Open Houses

. O Added _____ New Homebuyer/Refinance Leads to CRM

. O Added ____ New Partner Leads to CRM

) O Presentedto_____ Realtors

. O Presentedto_____ Builders

. O Presented Employee Benefit Networkto _____ Employers
* O Checked inwith ____ Current Clients in Pipeline

) O Made_____ Follow-Up Calls to Leads in Pipeline

. Current Pipeline Summary (numbers for this week)
° __ _leads _________ Applicants _____ Closes
y __ Referrals _____ Partners $§

Reviews

Commission

o

COLTEN
MORTGAGE

Download your Weekly Activity Checklist here.

Shared a Facebook/LinkedIn post from Colten’s Page

Shared a personalized Facebook or social media post about a
tip, event, open house, market news or updates, recent closing,
builder/realtor partner update

Recorded & shared a Live video to Facebook and/or YouTube
(individual or cobranded - market update, news, tips, etc.)

Liked, Commented, and Shared a post from a Partner’s social
media page

PROSPECTED FOR MORE BUSINESS:

Reached out to current/past clients, friends, family, and
partners to request referrals AND reviews on Google,
Facebook, Zillow, Yelp

Year-To-Date Summary (total numbers so far for this year)

Applicants  ____ Closes _________ Reviews

Partners $ Commission



https://app.box.com/s/b4dl35g69mz4iivehqofo24lvyk1kfq2
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Tools and
Resources

Products & Services for Productivity

« CRM: Surefire (Top of Mind) - Login here: sf3.tomnx.com

+ Online Scheduling: Calendly.com, YouCanBook.me, AcuityScheduling.com, ScheduleOnce.com

COLTEN
MORTGAGE

Colten Mortgage Marketing Hub (LO Training & Resources)

www.coltenmarketing.com

Sources for Leads & Referrals

Friends & Family

+ Printing: FedEx Office Business Acct. #08789140740001, or GotPrint.com for high quantity

Online Listing Platforms & Marketing Tools

« Zillow Lender Hub, Bing Business Listing, Google Business Listing, & Yahoo Business Listing

+ Facebook.com, LinkedIn.com, Instagram.com, Twitter.com, YouTube.com

+ HomeBot.ai (gives clients their home equity updates & theoretical benefits for refinance)

+ ListReports.com (co-branded open house & listing flyers + digital)

« BankingBridge.com

+ OsiExpress.com (co-branded open house, listing, & rate sheet flyers + digital)

+ BombBomb.com (video email service to send pre-recorded updates/emails to clients)

Real Estate Offices, Agents, & Open Houses

Past Clients

Former Co-workers

Chamber of Commerce, Networking, Volunteering, Church functions

Colten Employee Benefits Program

Your neighbors, apartment building, local gym

Businesses you frequently visit or shop at

Social Media & Online Advertising (Google Ads, Facebook Ads, etc.)

Community Events & Sporting/Outing Events

Title Company Lists

Paid Leads & Email Lists (Zillow, Realtor.com, Monster Leads, etc.)

81


http://sf3.tomnx.com/
http://www.calendly.com
http://www.YouCanBook.me
http://www.AcuityScheduling.com
http://www.ScheduleOnce.com
http://www.gotprint.com/
https://www.zillow.com/mortgage/lender-hub/
https://www.bingplaces.com
https://www.google.com/business/
https://smallbusiness.yahoo.com/local
http://www.facebook.com
http://linkedin.com/
http://www.instagram.com
http://www.twitter.com
http://www.YouTube.com
http://www.ListReports.com
http://www.BankingBridge.com
http://www.homebot.ai
http://osiexpress.com/
http://www.coltenmarketing.com/
http://www.BombBomb.com

Colten Mortgage : Marketing Playbook

Tools and
Resources

Industry & Market News, Content, & Education

National Association of Mortgage Brokers - NAMB.org

4

COLTEN
MORTGAGE

Colten Mortgage Mortgage Calculator - ColtenMortgage.com/mortgage-calculator

Mortgage Bankers Association - MBA.org

Colten Mortgage Blog Posts - ColtenMortgage.com/blog

National Association of Professional Mortgage Women - NAPMW.org

MortgageBlog.com

LoanOfficerHub.com/blog

HouselLogic.com

TheLendersNetwork.com

investopedia.com

TheTruthAboutMortgage.com

inman.com

KeepingCurrentMatters.com

realtor.com

LendingExpertBlog.com

BlggerPockets.com

EyeOnHousing.org

MoneyCrashers.com

NerdWallet.com/blog/category/mortgages

trulia.com/blog

RealEstate.USNews.com

zillow.com/blog

TheMortgageReports.com

Local Realtor Association websites



http://NAMB.org
http://MBA.org
http://NAPMW.org
http://LoanOfficerHub.com/blog
http://TheLendersNetwork.com
http://TheTruthAboutMortgage.com
http://KeepingCurrentMatters.com
http://LendingExpertBlog.com
http://EyeOnHousing.org
http://NerdWallet.com/blog/category/mortgages
http://RealEstate.USNews.com
http://TheMortgageReports.com
http://MortgageBlog.com
http://HouseLogic.com
http://investopedia.com
http://inman.com
http://realtor.com
http://BIggerPockets.com
http://MoneyCrashers.com
http://trulia.com/blog
http://zillow.com/blog
http://ColtenMortgage.com/mortgage-calculator
http://ColtenMortgage.com/blog
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| Colten Mortgage Marketing Training
- Certificate of Completion

. =25
Completed Tasks Sign off
Initial Marketing Onboarding Email Received & Reviewed by Loan Officer
. Custom Email Signature + Business Card Proof Received & Approved by Loan Officer
. . Marketing Playbook PDF Received & Reviewed by Loan Officer
Loan Officer Name City, State
* Marketing Playbook Onboarding Presentation scheduled by Dez King, CMO
. Date Loan Officer Signature
Follow up and Check-in Meeting scheduled by Dez King, CMO
Colten CMO/Director of Marketing City, State
Date Colten CMO/Director of Marketing
. Signature



Welcome to

the Colten team.

Contact

Dez King, CMO/Director of Marketing

719.355.9261 mobile

720.439.6341 office

dking@coltenmortgage.com

6021 S. Syracuse Way | Greenwood Village, CO 80111

www.coltenmarketing.com

Follow Us

www.facebook.com/coltenmortgage

www.Instagram.com/coltenmortgage

www.twitter.com/coltenmortgage

www.linkedin.com/company/colten-mortgage

YouTube

Z

COLTEN
MORTGAGE

NMLS ID 1628879

303.835.9928


http://www.facebook.com/coltenmortgage
http://www.instagram.com/coltenmortgage
http://www.twitter.com/coltenmortgage
http://www.linkedin.com/company/colten-mortgage
https://www.youtube.com/channel/UCZNIEetDx6E_RC7_FM4op4g
http://www.coltenmortgage.com

